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| About This Guide

1.1 About this guide

Welcome to the MarketVision Price Position For Hotels user guide. This guide is designed to help you in using the
MarketVision Price Position For Hotels user interface to meet your business needs.

This chapter outlines the contents and explains the conventions used in this guide. It also provides the contact
information for sending in your comments, suggestions, and corrections.

I1.1.1 Book conventions

The following table describes the conventions used in this User Guide.

Table 1. Description of the book conventions used in this guide

This... Indicates

Abbreviatedmenu  Menu commands in text may be abbreviated rather than appear in full. For example, the

command text may ask you to click Download, and the screen may show a Download Now button.

Successive menu Successive menu choices may appear with a greater than sign (>) between the items that

choices you will select consecutively.

Bold text Text in bold shows the names of menu items, dialog boxes, dialog box elements, and
commands.

<variable name> Variables that you must place in a text may appear between a greater-than and a less-than

sign. When you type the command, replace this string with your own information. For
example, for C:\Document and Settings\<your name>\Start Menu, John Smith might type
something like C:\Document and Settings\|JohnSmith\Start Menu.

Text in italics Reference to other documents.

NOTE: Information that is of special significance is displayed as a NOTE.

1.2 Other resources

The MarketVision Price Position For Hotels user interface has other related documents in the form of online Help,
context-sensitive Help, QuickStart Guide, and FAQs that are available for your reference.

1.2.1 Online Help

The MarketVision Price Position For Hotels online Help is available to you when you are logged into your
MarketVision account. The online Help provides a list of contents, an index, and a search feature.
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1.2.2 Context-sensitive Help

Once you are logged into MarketVision, a number of Help  icons are displayed in the various sections of the
application. Clicking on a Help icon opens an HTML page with more information about that particular section.

1.2.3 QuickStart Guide

You can get access to the QuickStart Guide by clicking the QuickStart Guide link on the Support page.

1.2.4 Frequently asked questions

A list of frequently asked questions can be viewed by clicking the Frequently Asked Questions link on the
Support page.

1.3 Contact us

We welcome your comments and suggestions on the quality and usefulness of this user guide.

1.3.1 Feedback

Please send your comments and suggestions to mvsupport@RubiconGroup.com.

1.3.2 Customer support

Our email and telephone details are:

Table 2. Customer support details

Support Details
Email mvsupport@RubiconGroup.com
Telephone US and Canada: 1-678-553-1940

Rest of the World: +44-845-363-1147

1.4 Printing this guide

This guide is optimized for printing on Letter page size (8.5 inches by || inches). If you would like to print on any
other page size, select the Fit to page check box in the Print window before printing the guide.
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2 Accessing The MarketVision Ul

2.1 MarketVision—an overview

MarketVision automates your rate gathering process so that you can concentrate on establishing your optimum
competitive position. You can use MarketVision to:

* Monitor your competitive position using data from the GDS (global distribution system), travel web sites, or
hotel web sites.

¢ Retrieve the latest rate details.

MarketVision searches for rates in the following data sources:

« GDS
¢ Hotel web sites

¢ Online travel sites

Subscribers to MarketVision can define a set of profiles that direct MarketVision Price Position For Hotels to shop
for the rates. Once the shopping is complete, the rates are stored in the MarketVision database. Rate reports are
created using the stored data. You can view the reports in different formats and layouts without shopping the same
rates again. In most cases, shopping and reporting are combined for convenience. For example, after running a shop,
MarketVision automatically creates a rate report. Shopping and reporting can be set up to run automatically and
reports can be delivered through email. The following image provides an overview of the rate shopping using the
MarketVision Price Position For Hotels user interface.

Booking Sources

Online Travel Hotel Web
e Sites sites

o (]
Hotel Package Hotel Market ;
Competitive Display Display

Rates Position Position
A o alhintihnleliolel

c
=4
L

Integrated Market Information
Data Warehouse

i/
Reporting Outputs Application Interfaces
=-B-B- B-R-
T ———— f, T ——

Figure |I. MarketVision Price Position For Hotels Architecture

MarketV
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2.2 Prerequisites to access MarketVision

You need a user name and password to access the MarketVision Price Position For Hotels user interface. You will
receive your user name and password through email once your account is activated.

2.3 Logging on to the MarketVision Price Position For Hotels user

interface

MarketVision Price Position For Hotels is a web-based application. You can access it using a modern web browser

(for example, the latest version of Internet Explorer or Mozilla Firefox).

To log on to the MarketVision Price Position For Hotels interface

I. Type http://www.RubiconGroup.com in the address bar of the browser and press ENTER.

The Rubicon home page is displayed. The MarketVision for Hotels login link is placed in the Login section

on the right side of the home page.

RUBICON

—

f inteqgrated market

information available to the industries

Figure 2. Logging on to MarketVision Price Position For Hotels

2. Click the MarketVision for Hotels link in the Login section.
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The MarketVision Price Position For Hotels login page is displayed.

RUBICON® MARKETVISION *
% Market Information for Holels

Username: Irummn.

Pagsword: |sssssssssnses

Login

Figure 3. MarketVision Price Position For Hotels login page

3. Type your user name in the Username field.
4. Type the password in the Password field.
5. Click the Login button.

The Criteria page is displayed and the MarketVision Price Position For Hotels user interface is ready to be
used.

Your session expires when you close the web browser or log off from the application.

2.3.1 Logging off from the MarketVision Price Position For Hotels
user interface

Use the Logoff link that is placed at the top right of the user interface to log off from the MarketVision Price Position
For Hotels application.

Help | Support |

Figure 4. Logoff link

When you click the Logoff link your session will be closed and you will be redirected to the Login page.

2.3.2 Logging in as a different user

To log in as a different user, log out from the application using the Logoff link and log in again using the new user
name and password.

If you have logged in with the credentials of a corporate account in your organization then you will have access to
the properties, competitive sets, profiles, and the shopping requests of all the subsidiary accounts that are attached
to the corporate account.

2.3.3 Multiple login for a user

You can use your user name and password to log in from different computers at the same time. You can also log in
using multiple browsers at the same time from one computer.

MarketVision® Price Position For Hotels User Guide 5
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3 Navigating The User Interface

3.1 MarketVision Price Position For Hotels user interface—
an overview
When you log on to the MarketVision Price Position For Hotels user interface the Criteria page is displayed by

default. You can also view the Profiles, Request Queue, View, and the Exceptions tab on the user interface. Click on
a tab to access the corresponding page. This chapter provides a detailed description about each page.

RUBICON® MARKeETVISION®
=S —— Market Information for Hotels
M il L) ? ————————————
Prafiles | Reijuest Ouetia | Wiew Blaintenancs I ﬁ
Current Prafile E T
Frofile
[ defsult =l

Figure 5. MarketVision Price Position For Hotels user interface

The following table provides a description of the labels marked in the figure “MarketVision Price Position For Hotels
user interface” on page 7.

Table 3. MarketVision Price Position For Hotels user interface

Label Field Description

| Account Displays your account information details such as user name.
information section

2 Shop units section Displays the monthly shopping units that are remaining for your account.

3 Help link Click this link to view the complete online Help of the MarketVision for Hotels
user interface.

4 Support link Click this link to view the support page of the MarketVision for Hotels user
interface.

5 Logoff link Click this link to log off from the MarketVision for Hotels user interface.

6 Tabs Click the tabs to access the corresponding pages. When you log on to

MarketVision the Criteria page is displayed by default.

7 Context-sensitive Click the Help 7 icon located in a section to view a detailed context-
help icons sensitive Help about that section.
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3.2 Criteria page

When you are logged on to your MarketVision account the Criteria page is displayed by default.

Profiles |  RequestOueve | View | maintenance |

Current Profile 7

Profile
| Dats Source Comparision = 1
Resat Renarns Save Save Az Delete
Refresh ? Shop Units required for this request: 200
Property /Hisc Scheduled Shop /Report Time
Prapamy Al anes Hilven Action ShopRapomn
Data Sources Empedia, G5 Rates, Hotel Brand Web Sites, Hotels.com, Srbitz Wab  Shop/Report Time 21100
Rates, Travelocity Day of Waek Sun, Mon, Tue, Wad, Tha, Fri, St
Arrival Dater Mar 01, 2008-Myr 04, 2008 2 WasksMonths Evary
Crays of Week Sun, Meon, Tus, Wed, Thu, Fri. Sat
Guests i
Langth of Stay 3
Competitors
Atlants Hilton, Smni CHH, Peachtree Plaza, Renaizsance ATL Sheraton ATL
Shop /Report Options
Praduce Typa Ay Bate, Any Hom-Cual Currangy usD
Room Type Ay Gualifier (FO5Pkg) L1
Accommadation Any Shop leval (pages) 10
Fwpert Layout Data Source Comparnizon (HTHL) Past rates [days prier) Heng
Shop Date Age (days) T4 Rate Comparison Details Prowkatefndlirection
Exceptons
Escaptisnd

Retrieve rates from Market¥ision Database 7

View 3
dzecops 4 Property fCompetitors 7 -1
FProparty’ Compatitors
Edmmival Dates Property
FLength of Stay
EDats Sources I.ﬂ.ﬁnnta Hilton ;i Load

Fduests/RoomsfProducs
EDigplay Pogition/Pack age

L shep and Reports Competitive Set

EEXMpTONY Available Selected

B Optians 5 =

b schedule Hot Dea Atlants Hilton
Hyatt Regancy Ornni CHN

Harriott Marg Renaissance ATL

Marriott Downtown Peachtree Plaza
o Re a
eraton ATL
o o

Figure 6. Criteria page
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The following table provides a description of the labels marked in the figure “Criteria page” on page 8.

Table 4. Description of the fields on the Criteria page

Label Field Description

I Current Profile This section is used to manage the profiles.
section

2 Criteria Summary Displays a summary of the selected criteria.
section

3 Retrieve rates from  Allows you to view the rates associated with a set of selected criteria. Click the
MarketVision View button to view the stored rates.

database section

4 Criteria tree Click the links on the tree structure to display the criteria options in the Criteria
section on the right panel. The Scope folder includes the shopping criteria while
the Shop and Reports folder includes the shopping, reporting, and the scheduling
criteria.

5 Criteria section When you select a link from the Criteria tree structure the corresponding
criteria options for the selected link are displayed in this section. You can select
different criteria according to your requirement.

You can perform the following tasks on the Criteria page:

* Save a set of criteria as profile.

* Modify or delete a profile.

* Change the format and layout of a rate report.
* Set profiles to shop automatically.

* Send reports automatically.

* View the previous rates stored in the MarketVision database.

MarketVision uses the criteria that you select on the Criteria page to search for rates. Certain criteria are used for
shopping, while some others are used to define the report layout and format. Criteria that are used repeatedly for

shopping and reporting can be saved as a profile. You can create profiles that only shop for rates, profiles that only

send reports, or profiles that can do both.

A set of profiles which have been created specifically to meet your business requirements can be saved in your
MarketVision account. To use a profile, select the profile from the Profile list.The top section of the Criteria page
displays a summary of the selected criteria. If you change any criteria, click the Refresh button to display the updated
selections.

You can retrieve the rates of a previous shopping from the MarketVision database. To retrieve the rates from the
MarketVision database select and open the profile that was used for shopping, and click the View button in the
Retrieve rates from MarketVision Database section.

Scroll down the Criteria page to access the various sections on the tree view from where you can define the
criteria. The Scope folder consists of the criteria that are required for shopping. The Shop and Reports folder
consists of the criteria that are used for reporting and to schedule automatic shopping and reporting.

You can define the layout and output format of the rate report in the Options section. Profiles can be submitted for
ad hoc shopping or reporting, or they can be scheduled to submit for shopping or reporting at a certain time. You
can create a weekly or a monthly schedule in the Schedule section.

NOTE: Getting Started With Basics chapter provides a detailed description about each criterion.

MarketVision® Price Position For Hotels User Guide 9



3.3 Profiles page

MarketVision uses the Profiles page to display the profiles that are saved for your account. The profiles that you
create on the Criteria page are displayed on the Profiles page.

Criteria Maimenance

Request Queue |

Uszer Filter 4 Profile Fitter 2 ;
[rubicen | 2
3 4 5
Start row: I‘.I. Humber of rows: |5 4 Pray MNext ¢
[
Rafrash | B 1

7 8 10
View Subrnit Criteria Output Override: | As-Configured -| ?

L= Lsername Cutput ) L arrival Date
Spec

rubican HTML Feb 09, 2003 Rel

21 ByDate Report HTML Fab 07, 2008

2 ¢ rubicon M- ByDate Report HTML HTML 48 Feb 08, 2008 Feb 10, 2008 1-3 Relz

3  rubicon REPORT_HTHML_0O4 HTML 48 Feb 07, 2008 Feb 14, 2008 0-7; Sep 23, 2007-Sep 24, 2007 Rel

5-10 Rel

rubicon Sched Month Shop and Report HTML HTML Feb 12, 2008 Feb 17, 2008

rubicon Sched Week Shop and Report HTHML HTML Feb 08, 2008 Feb 10, 2008 1-3 Rel

Submit Criteria

Figure 7. Profiles page

The following table provides a description of the labels marked in the figure “Profiles page” on page 10.

Table 5. Description of the fields on the Profiles page

Label Field Description

I User Filter Displays the name of the user whose profiles are listed. Type a user name in this field, to
field filter and view the profiles by a user. To view all the profiles for an organization, leave
this field blank and click the Refresh button.

2 ProfileFilter ~ Type a part or the full name of a profile in this field, to filter the profiles with the
field specified name. To view all the profiles for a user, leave this field blank and click the
Refresh button.

3 Start row Allows you to view the profiles from the specified row number. Type the start row
field number in this field. By default, the Profiles page displays the profiles from row |.

4 Number of  Type a number in this field to view a specified number of profiles.
rows field

5 Prev/Next Use the Prev or the Next button to scroll through the profile list.
buttons

6 Refresh Click the Refresh button to apply the filters and view the updated profile list.
button
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Table 5. Description of the fields on the Profiles page

Label

7

Field

View button

Submit
button

Criteria
button

Output
Override list

Description

Allows you to view the rate report of a profile. Select a profile and click the View button
to display the rate report in the selected layout and format. A blank report is displayed if
the rates are not shopped with the selected profile.

Allows you to submit a profile for shopping. Select a profile and click the Submit button
to submit the selected profile for shopping. This is similar to selecting a profile and
clicking the Submit Now button from the Criteria page.

Allows you to view the criteria settings used for a selected profile. Select a profile and
click the Criteria button to view the criteria settings saved for the selected profile on the
Criteria page.

Allows you to change the output format of rate report for a selected profile. To change
the output format select a profile then select a different output option from the Output
Override list, and click the View button. If you select HTML, the rate report is displayed
on the View page. For other output options, a file download window is displayed with an
option to either open or save the report.

You can perform the following tasks on the Profiles page:

Find a specific profile using filters.

Search for the profiles of subsidiary users, if you have logged in with the credentials of the corporate account.
View the rate report associated with a profile that has already been shopped.

Submit a profile for ad hoc shopping.

View the criteria associated with a profile.
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3.4 Request Queue page

When you submit a profile for shopping or reporting either manually or by schedule, the submitted request is listed
on the Request Queue page. The Request Queue page displays all the requests that you have submitted. The most
important criteria associated with a request are also displayed along with each request.

il

Criteria | Profiles | Request Queus View | Mairtenance | §
User Filter 94 Profile Filter 2 1
|r'ubi|::|:-n | ? J

3 4 5 1
Start row: |5 Mumber of rows: |5 4 Preyv Hext b
6
Refresh
T 8 9 10
Views Cancel Criteria Gutput Gverride: |n.s-1::mfiq-.lred - 7
Select Username | &ction Output | Profile B
Units | Units £
Complete [
3l e 45559 Success rubicon  ReportOnly PDF Sched Week Report Only PDF A
6 45558 Zuccess rubicon ReportOnly HTML Sched Week Report Only HTML o 0 a 48
7 o 45528 Success rubicon ShopReport HTML  Susan-TajHotels 16 16 16 S0970 K
8 r 45527 Zuccess rubicon ShopMotify HTML Smoke 1.7 Motify 80 a0 a0 48
90 45526 Success rubicon ShopOnly HTML Testing maint issues in 21.02 45 45 45 48
Wiew Cancel| Criteria

Figure 8. Request Queue page

The following table provides a description of the labels marked in the figure “Request Queue page” on page 2.

Table 6. Description of the fields on the Request Queue page

Label

Field

User Filter field

Profile Filter field

Start row field

Number of rows field

Prev/Next buttons

Description

Displays the name of the user whose requests are listed. Type a user name
in this field, to filter and view the requests by a specified user. To view the
shopping requests by all the users for an account, leave this field blank and
click the Refresh button.

Type a part or the full name of a profile in this field, to filter the requests
that use a profile with the specified name. To view all the requests leave this
field blank and click the Refresh button.

Allows you to view the requests from the specified row number. Type the
start row number in this field. By default, the Request Queue page displays
the requests from row |I.

Type a number in this field to view the specified number of requests.

Use the Prev or the Next button to scroll through the request list.
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Table 6. Description of the fields on the Request Queue page

Label

6

Field

Refresh button

View button

Cancel button

Criteria button

Output Override list

Description

Click the Refresh button to apply the filters and view the updated request
list. You can also use the Refresh button to view the latest request status of
a newly submitted request.

Allows you to view the rate report of a selected request. Select a request
and click the View button to display the rate report in the selected layout
and format.

Allows you to cancel the processing of a selected shopping request. You
can cancel a shopping request only if its request status is New, Waiting, or
Running.

Allows you to view the criteria settings used for a selected request. Select a
request and click the Criteria button to view the criteria settings used for
the selected request on the Criteria page.

Allows you to change the output format of rate report for a selected
request.To change the output format select a request then select a different
output option from the Output Override list, and click the View button. If
you select HTML, the rate report is displayed on the View page. For other
output options, a file download window is displayed with an option either
to open or save the report.

You can perform the following tasks in the Request Queue page:

View all your shop and report requests.

Cancel a request if the shopping is not completed.

View the rate report of the completed shopping requests.

Return to the Criteria page to view all the criteria of the selected shopping request.
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35 View Page

The View page is used to the view the rate reports in HTML format.

Criteria | Request Oueue 5 Maintenance 1 2
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Exceptions ATL MH = Lowest
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Hilton P ATL ATL [
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Mon Feb-11-2008 | 4E 254 a0 135.00 Histw-r| Shop | Z008-02-06 07:56:33

Figure 9. View page

The following table provides a brief description about the labels marked in the figure “View page” on page 14.

Table 7. Description of the fields on the View page

Label Field Description

I Output format icons Displays the selected rate report in PDF or XLS format. If you click the PDF
or XLS icon, a download window with the options to open or save the
selected rate report in PDF or XLS format is displayed.

2 Exception rows Allows you to manage the display of the exception rows in the HTML
management link reports. Click Highlight Exception Rows, to view the rate report with the
exception rate rows highlighted. Click Exception Rows Only, to view only
the exception rate rows in the rate report.

3 Criteria Summary Displays the most important criteria that are used to shop the rates.
section
4 Show Graph button Allows you to view a graphical representation of the rates. Once you click

the Show Graph button a graphical representation of rates is displayed and
the button name is changed to Hide Graph. Click the Hide Graph button to
hide the graph.

5 Rate link Allows you to view the details of a rate in a new window. You have to select
the Enable Rate Drill Down option on the Criteria page while submitting the
shopping request to make the rate links active. For details about the color
codes used in the rate report see, “Rate report—color codes” on page 68.
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Table 7. Description of the fields on the View page

Label Field Description

6 Detail link Allows you to view the lowest rate details for the selected row in a new
window.

7 History link Allows you to view the rate history for 30 days prior to the arrival date in a

new window.

8 Shop button Allows you to activate a new real-time shopping of rates for the selected
row.
9 Last Shop Date Time Displays the latest date and time when the rates on a particular row were
field shopped

You can perform the following tasks in the View page:

* View a graphical representation of the rates for certain reports.
* Drill down further to see the rate details.

* View the rate history.

* View the details of the lowest available rate.

* Shop for a particular day to get the latest rate within the selected date range.

3.6 Maintenance Page

The Maintenance page is used to manage certain criteria that you use on the Criteria page.
When you click the Maintenance tab the following two tabs are displayed:

* Exceptions
* Email Address Update

3.6.1 Exceptions page

Exceptions are certain conditions that are used in a rate report to highlight the rates. The Exceptions page is used to
manage the exceptions. The exceptions that you create on the Exceptions page are displayed in the Exceptions
section on the Criteria page. You can create conditions to compare the rates between properties, data sources, or
current rate with previous rates. The top section of the page is used to open, save, or delete an exception. You can
also use this section to create a new exception.

You can create three types of exception equations on the Exceptions page.

*  Property exception
» Data Source exception

* Rate Change exception
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The following figure provides an overview of the sections on the Exceptions page.
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Figure 10. Exceptions page

The following table provides a description of the fields and sections on the Exceptions page.

Table 8. Description of the fields on the Exceptions page

Label Fields Description

I Exception list Selects an exception from the list. All the saved exceptions for your account are
available in this list.

2 Open button Opens the selected exception. Use this button to open and view the equations
associated with a selected exception.

3 Save button Saves the modifications made to the selected exception.
4 Delete button Deletes the selected exception.
5 New exception Allows you to type a name for a new exception.
field
6 Save button Creates a new exception. Type a name for the exception in the New exception

field and click the Save button to create a new exception.
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Table 8. Description of the fields on the Exceptions page

Label Fields

7 Current Property
list

8 Select button

9 Property tab

10 Rate Change tab

| Data Source tab

12 Add button

13 Update button
14 Delete button
15 Exception

equation list

16 Exception
equation box

Description

Selects a property from the list. All the available properties for your account are
displayed in this list. You have to select a property before creating a Property
exception.

Opens the selected property. Select a property from the Current Property list
and click the Select button to open the selected property.

Allows you to create a property exception. Property exceptions compares the
rates between selected properties. Select a Property from the Current Property
list before selecting the Property exception tab.

Allows you to create a rate change exception. Rate change exceptions compares
the current rate with the previous rate.

Allows you to create a data source exception. Date source exceptions compares
the rates shopped from different data sources.

Adds the selected exception equation. The exception equation you create on the
exception equation section will not be automatically displayed on the equation list.
You have to click the Add button to view the equation.

Updates the selected exception equation. If you made any modification to the
exception equation in the exception equation section click the Update button to
view the updated equation in the Exception Equation list.

Deletes the selected equation from the exception. Select the equation from the
equation list and click the Delete button to remove an equation from the
exception.

Displays the equations used in an exception. Select an equation while modifying or
deleting it.

Displays the equation codes associated with the exception equations. You cannot
modify any equation from the equation box.

You can perform the following tasks from the Exceptions page:

* Create an exception.
* Modify an exception.

* Delete an exception.

To create a new exception, select a tab from the Exception Equation section, and create exception equation
according to your requirement. You can also use the Exception Equation section to modify a selected exception. A
detailed description about the exception tabs available on the Exceptions page is provided in the chapter
“Exceptions Reporting” on page 33.
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3.6.2 Email Address Update page

The Email Address Update page allows you to add or remove email addresses for a set of profiles. The profiles are
listed based on the filter controls that you apply. Use the check box that is placed near each profile to select a
profile. You can select all the profiles using the Select All button. Use the Clear All button to clear a selection of
profiles. Once you select the required profiles you can add or remove email addresses from the selected profiles.

Critaria | Profiles | Fequest Queus | View |

Exceptions | Email Address Update

User Filter 4 Profile Filter 2

Rate Analysis:
| | ¥

3 4 5
Start row: Ez Humber of rows: |5 4 Prev Mext b
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4 F ke BEN Report ShopHotify fred@my.com, jack@box.com,
uiar 2@y shoo.co,uk
5 [ Rate BEN Report - Rates and Avail ShopNotify fred@my.com, jack®box.com,
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Display s
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Save

Figure 11. Email address update page

The following table provides a description of the fields and sections on the Email Address Update page.

Table 9. Description of the fields on the Email Address Update page

Label Fields Description

I User Filter field Displays the name of the user whose profiles are listed. Type a user name in this
field, to filter and view the profiles by a user. To view all the profiles for an
organization, leave this field blank and click the Refresh button.

2 Profile Filter field  Type a part or the full name of a profile in this field, to filter the profiles with the
specified name. To view all the profiles for a user, leave this field blank and click the
Refresh button.

3 Start row field Type the start row number in this field to view the profiles from the specified row
number. By default, the Email Address Update page displays the profiles from row
.

4 Number of rows  Type a number in this field to view a specified number of profiles.
field
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Table 9. Description of the fields on the Email Address Update page

Label

5

6

Fields
Prev/Next buttons

Refresh button

Profile list

Display button

Add Email
Addresses section

Remove Email
Addresses section

Save button

Description
Use the Prev or the Next button to scroll through the profile list.

Click the Refresh button to apply changes the required filters and view the updated
profile list.

Displays the profiles according to the filter controls that you have applied.

Select the required profiles and click the Display button to view the email
addresses that are saved in the selected profiles in the Available list in the Remove
Email Address section.

Type the new email addresses that need to be saved in the selected set of profiles.
Press the ENTER key to separate each new email address.

Select the email addresses that need to be removed from the Available list and use
the right arrow button and move it to the To be Removed list.

Click the Save button to save the email addresses available in the Available and Add
Email Addresses lists to the selected profiles.

You can perform the following tasks in the Email Address Update page:

Add new email addresses in a set of selected profiles.

Remove email addresses from a set of selected profiles.
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4 Getting Started With Basics

4.1 Understanding the criteria

When you log on to MarketVision by default the Criteria page is displayed. All the criteria that can be used for
shopping and reporting are displayed on the Criteria page. You can save a set of criteria as a profile and submit this
saved profile for shopping.

This chapter provides a detailed description about the criteria that can be used for shopping and reporting. This
chapter also provides the steps for choosing a profile, submitting it for shopping, and viewing the rate report.

The following section provides a description of each criterion. Click the context-sensitive Help icon that is placed in
each section of the user interface for additional information about a section.

4.1.1 Shopping criteria

The criteria that are placed in the Scope folder of the Criteria page are used for shopping. A description of the
shopping criteria is provided in the following table:

Table 10. Description of shopping criteria

Criterion Description
Property/ The Property list displays all the properties that are available for your account. The Select
Competitors button allows you to select a property. A set of competitors are configured for each property.

When you select a property and click the Load button the competitors for the selected
property are displayed on the Available list. Select the competitors from the Available list
and move it to the Selected list using the right arrow button. MarketVision shops the rates
for the competitors that you select in the Selected list. To remove the competitors from the
Selected list use the left arrow button.

Arrival Dates The Arrival Dates are a set of dates that determine when you begin your stay at a hotel.
MarketVision requires to know the dates for which you want to shop the rates. You can
select the arrival date range from this section. You can select either the absolute dates or the
relative days for shopping. Select a fixed date range from the Dates tab if you have planned
your arrival date. The Days tab is used to select the dates that change daily.

Length of Stay The length of stay is the duration of your stay in a hotel. Select one or more lengths of stay
from the Available list and use the right arrow button to move the selected lengths of stay to
the Selected list. MarketVision shops the rates for the selected lengths of stay and separate
rates are displayed for each length of stay. The maximum length of stay that you can select is
65 days.

Data Sources The Data Sources are the databases from where you can shop the rates. The Available list
displays the data sources available for your account. The available data sources include GDS
Rates, a variety of travel web sites, and the hotel web sites in your competitive set. Select one
or more data sources from the Available list and use the right arrow button to move the
selected data sources to the Selected list. MarketVision shops for the rates from the data
sources that you are selecting in the Selected list.
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Table 10. Description of shopping criteria

Criterion

Guests/Rooms/
Products

Display
Position/
Package

Description

Guests are the number of persons for which the hotel room is booked. Select the number of
guests from the Guests list. You can select a maximum of 4 guests. The Room Type list
displays the type of rooms that are available in a hotel. The default value is "Any". Select the
type of accommodation from the Accommodation list. By default the value is "Any". The
Room Product list allows you to choose one or more room products. Select a room product
from the Available list and click the right arrow button to move it to the Selected list. You can
also double-click on a room product to move it to the Selected list.

Display Position/Package shopping is an add-on feature to MarketVision. You can subscribe to
it during the initial sign-up or add it on later. This feature provides the exact page and position
of a hotel on travel sites. You need to specify a search "keyword" and MarketVision will return
all the hotels in the order they were presented by the booking source for that keyword. For
example, if your hotel is located in Atlanta you might enter: Atlanta, GA, US.

The Shop level field allows you to define the page depth of the search. For example, if you
type 10; MarketVision will stop looking for hotels beyond 10 pages on the travel site. The
Package Qualifier for display position shopping is always the POS. For example, in the United
States it would be US.

The Market Shopping Keyword field allows you to type the location keyword(s) (for example,
Atlanta,GA,US) to limit the list of hotels. This is applicable only to Market Shopping and you
have to specify the market shopping keyword while selecting the market position reports.
Package Qualifier field is used while you do Package shopping or Market Shopping.

Package shopping allows you to shop travel sites for package deals. Type the qualifier for the
origin and the destination city in the following format: O:<origin>-D:<destination>

For example, if you are interested in package deals from Los Angeles to Atlanta the qualifier
would be: O:LAX-D:ATL

There are four report layouts available for each Display Position and Package shopping.

4.1.2 Exception criteria

Exception is a reporting criterion. Exceptions are used in a rate report to highlight the rates that fulfill certain
conditions. You can also apply exception conditions to past shops. A description of the exception criteria is provided
in the following table.

Table I 1. Description of exception criteria

Criterion

Exception

Description

Exceptions are certain conditions that are used in a rate report to highlight rates.
The exception conditions are defined on the Exceptions page. The exceptions that
you create on the Exceptions page are displayed in the Available list. Select one or

more exceptions from the Available list and move them to the Selected list using the

right arrow button.

Exception Rows Only or  The rates that fulfill the exception conditions can be highlighted in a rate report in
Highlight Exception Rows two different ways. If you want to display only the rows that contain the exception

rates, select Exception Rows Only. If you want to display all the rows in the rate
report and highlight the rates that fulfill the exception conditions, select Highlight
Exception Rows.
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4.1.3 Action criteria

The first section in the Options section specify the action that MarketVision needs to carry out when you submit a
shopping request. A description of the action criteria is provided in the following table.

Table 12. Description of action criteria

Criterion Description

Action The action that MarketVision needs to carry out once you submit a request. Select an
action from the Action list. For a description of the options available in the Action list, see
“Action criteria options” on page 68.

Email To If you have selected an option to send a report or a notification from the Action list, then
type one or more email address(es) in the Email To field.

Report Time Limit ~ Allows you to set a time limit for sending an interim report for a request. If MarketVision
has not completed your shopping request within the selected report time limit, an interim
rate report is send to you with the details of the rates for which the shopping is complete.
You can check online later to retrieve your complete report.

4.1.4 Reporting criteria

The Report Settings in the Options section are the criteria used for reporting. The description of the reporting
criteria are provided in the following table.

Table 13. Description of reporting criteria

Criterion Description

As-of date Displays a rate report as it was on a selected past date. Select a past date for which
you want to view the historical rates. For example, if the current date is January 30
2008, and you want to view a rate report as it was on December 10, 2007, then
select the as-of date as December 10, 2007 and view the rate report.

Layout Displays the various layouts for a rate report. Select a layout to display one, two, or
three criteria in the rate report. The description of different report layouts are
provided in “Report layout” on page 46.

Output Displays the various output formats for a rate report. HTML is the default format
and the HTML reports are displayed on the View page. The PDF, Excel, and CSV
formats are used for email reports.

Currency Currency is a reporting criterion. By default, the currency is the currency of your
country, but rates can be converted into any available currency. If the original
currency is different from the selected currency, then a superscript “X“ is displayed
next to the rate in the rate report. However, the rate details display the rate in the
original currency.

Rates Shown <<Unused criteria - Future enhancement.>>

Maximum Data Age Specifies the maximum age of the rates that should be displayed in a rate report in
days. For example, if you want to make sure that the rate you see in the rate report
is not older than 3 days, then you must select 3 from this list. In case the rates
retrieved from the MarketVision database are older than 3 days, then a blank report
is displayed.

MarketVision® Price Position For Hotels User Guide 23



Table 13. Description of reporting criteria

Criterion Description

Enable Rate Drill Down Select the Enable Rate Drill Down check box to activate the rate links in a rate
report to drill down the rate details.

Highlighted Select the Highlighted check box if you would like to compare and highlight the rates
of the selected property with that of the selected competitors. In the rate report the
selected property rates are highlighted in blue, the lower competitor rates are
highlighted in red, and the higher competitor rates are highlighted in green.

4.1.5 Rate comparison criteria

When shopping the same profile regularly (for example, every other day), you can compare the rates from previous
shops with the current shop to verify if a rate has changed. The criteria you select in this section are used for
comparing the rates. A description of the rate comparison criteria is provided in the following table.

Table 14. Description of rate comparison criteria

Criterion Description

Days Prior Allows you to compare the current rate with the rates that are shopped up to 60 days prior. If
you shop a profile every day and you want to compare rates to the previous day, select | from
the Days Prior list.

Presentation Allows you to select the method of displaying a rate change in a rate report. For example, if
you select the direction indicator then an up arrow or down arrow is displayed along with the
rate in the rate report. The description of the options available in the Presentation list is
provided in the “Presentation options” on page 69.

4.1.6 Scheduled shopping criteria

Schedule section is used to schedule a profile to run on a weekly or a monthly basis. A description of the scheduled
shopping criteria is provided in the following table.

Table 15. Description of scheduled shopping criteria
Criterion Description
Schedule by Week Allows you to set a profile for weekly recurring shopping. Select the required

weeks from the Available list and move it to the Selected list using the right
arrow button.

Run on these days of the week Allows you to select the days of the week on which a profile should start
shopping.
Schedule by Month Allows you to set a profile for recurring monthly shopping. Select the

required months from the Available list and move it to the Selected list using
the right arrow button.

Run on these months of the year ~ Allows you to select the months of a year on which the profile should start
shopping.
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Table 15. Description of scheduled shopping criteria

Criterion Description

Select All or Clear All buttons Allows you to select all the days of the week or all the months of the year.
Once you select all the options you can view the Clear All button in place of
the Select All button. You can use it to clear the selected options.

Submit At Allows you to set a time (EST) for running the profile. For example, if you
select 05.00 from the Submit At list and save the profile, MarketVision
automatically shops the profile at 05:00. If you select "Never" in the Submit
At list and save a profile, then the automatic shopping will not happen even if
you have selected certain days of a week.

4.2 An example of shopping

The following sections describe the steps involved in a shopping using MarketVision.

4.2.1 Selecting a profile

The Criteria page displays the criteria that are used by MarketVision for shopping. You can save the search criteria as
profiles and reuse them later for shopping or reporting. Your MarketVision user account consists of a set of
standard predefined profiles. You can create your own profiles. For details see, “Creating a profile” on page 29. The
following section provides the steps for selecting a profile.

To select a profile
I. Click the Profile list to view all of the available profiles.
2. Select a profile from the list.

The criteria for the selected profile are displayed.You can now review the criteria associated with a profile.

NOTE: To understand what each criterion denotes, see “Understanding the criteria” on page 21.

4.2.2 Submitting a profile for shopping

Once a profile is selected you can submit it for shopping. Rate shopping in MarketVision can be performed either
manually (Ad hoc shopping) or automatically (Scheduled shopping).

Ad hoc shopping

At times you might want to submit a request that is not part of your regular shopping or reporting schedule. This
method of shopping is termed as ad hoc shopping in MarketVision. You may need to do an ad hoc shopping to check
the rates for a different date or length of stay or just to get fresh rates.

To run an ad hoc shopping

I. Click the Criteria tab on the main menu.
The Criteria page is displayed.

2. Select the profile that you want to submit for ad hoc shopping, from the Profile list.
The criteria associated with the selected profile are displayed.

3. Modify the criteria according to your requirement.

4. Scroll the page to the Options section.

5. Click the Submit Now button.
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The selected profile is submitted for ad hoc shopping.

The submitted request is displayed on the Request Queue page with the latest request at the top of the list. You
can click the Refresh button to view the updated request status.

Scheduled shopping

You can also schedule a profile for automatic shopping. This is useful when you want to shop multiple times with the

same set of criteria.

To run an automatic shopping

I. Click the Criteria tab on the main menu.

The Criteria page is displayed.

2. Select the profile that you want to submit for ad hoc shopping, from the Profile list.

The criteria associated with the selected profile are displayed.

3. Modify the criteria according to your requirement.

4. Scroll the page to the Schedule section and select the date, days of week, and time for the scheduled

shopping.

5. Click the Save button.

The shopping is performed on the selected days at the specified time.

If you have selected the option to email the report the rate report is send to you once the shopping is complete.

4.2.3 Viewing rates

Once the shopping is complete the Request Status is displayed as Success on the Request Queue page. You

can then view the rates.

NOTE: Click the Refresh button to view the latest request status.

To view the rates

I. Click the Request Queue tab on the main menu.

The Request Queue page is displayed.

2. Select the request for which you want to view the rates.

'-.-'u:w Cancel

Select [ Eque
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Figure 12. View rates

3. Click the View button.
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The View page is displayed with the shopped rates in the selected layout and format.

NOTE: Only HTML reports are displayed on the View page. For all other formats a file download
window will pop-up providing a file Open and a file Save option.

4.3 Canceling a request

Once you submit a profile for shopping from the Criteria page or Profile page, you are redirected to the Request
Queue page. All the requests that you have submitted are displayed on the Request Queue page. The latest request
is always displayed as the first request. The Request Status column displays the status of the shopping request. The
status is displayed as Success for the successful shops. In case you want to cancel a request then you can cancel it
from the Request Queue page.

NOTE: You can cancel a request only if its request status is New, Waiting, or Running.
To cancel a request
I. Click the Request Queue tab on the main menu.

The Request Queue page is displayed.

2. Select the option button corresponding to the request that you want to cancel.

Yiew Criteria Qutput Override: HTML 1

Ll d B equest | Request | Usernare | Action Qutput | Profile Shop | wWork | Work
Linets | Units Ilnlh
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I 45565 Success rubicon  GetDisplayPos HTML  Courtney test & 2 2 10
4 45564 Swccess rubicon Ehopdnly HTML Courtney test 18 L] & 10
5 45560 Succass rubicon RaportOnly HTML 21 Test Schedule raport i} Li] o 4
View Cancel Criteria s

Figure 13. Canceling a request

3. Click the Cancel button.

The request is cancelled and the request status is changed to Cancelled.

4.4 Changing the layout of a rate report

You can change the layout of a rate report.
To change the layout of a rate report
I. Click the Request Queue tab.
The Request Queue page is displayed.

2. Select the request for which you want to change the layout.
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Click the Criteria button.

The Criteria page is displayed with the criteria that were used for the selected request.

Scroll the page to the Options section and select a layout of your choice from the Layout list.
Click the View button in the Retrieve rates from MarketVision Database section.

The rate report is displayed in the selected layout and format.
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5 Profile Management

5.1 Profile—an overview

The profile is a set of criteria that are saved for repeated shopping or for reporting. When you are subscribed to
MarketVision, certain custom profiles are created for you. These profiles include your properties, the corresponding
competitors, data sources, and the most commonly used lengths of stay. You may need to create additional profiles,
modify existing profiles, or delete existing profiles. The profiles that you create for your MarketVision account are
saved in the Profile list on the Criteria page and on the Profiles page.

5.2 Managing profiles

You can manage your profiles using the Current Profile section on the Criteria page.

Current Profile 7

Profile
Data Source Comparision ;I
Reset Fename Save Save As Delete

Figure 14. Current Profile section

The Current Profile section is used to open, modify, or delete an existing profile, and to create a new profile. All the
profiles that are saved for your account are displayed in the Profile list.
5.2.1 Creating a profile

You can create a profile by selecting the required criteria and saving it as a new profile. When you need to change
only a few criteria (for example, arrival dates or length of stay), then you can use an existing profile to create a new
profile.

To create a new profile from an existing profile
I. Click the Criteria tab on the main menu.
The Criteria page is displayed.
2. Select the profile that you want to base the new profile on, from the Profile list.

The criteria associated with the selected profile are displayed.

NOTE: To create a profile that is not based on an existing profile, you can skip Step 2.

3. Select different criteria according to your requirement from the Scope tree view according to your
requirement.
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Select the action that MarketVision should perform when you submit the profile for shopping from the
Action list in the Options section.

NOTE: If you select an action to send a report or notification, ensure that you type a valid e-mail
address in the Email To field.

Select reporting criteria from the Report Settings section.
If you want to save the profile for scheduled shopping, set a schedule for the profile from the Schedule

section.

NOTE: This step is optional.

Scroll to the top of the page and click the Save As button.
The Save as new Profile window is displayed.
Type a name for the new profile in the Enter name for new Profile field.

NOTE: The following special characters are allowed in the name of a profile . #! $ % &' *+-/=1A "
{1}() @~ <>:; The following special characters are not allowed in the name of a profile ", \

Click the Save button.

The selected criteria are saved with the new name.

The new profile is now available in the Profile list and is automatically displayed. The new profile is also displayed on
the Profiles page.

5.2.2 Saving a profile of another user

If you have logged in with the credentials of the corporate account then you will have access to the profiles of the
subsidiary accounts that are attached to the corporate account. You can save a profile of a subsidiary account as
your profile.

To save a profile of another user as your profile

Click the Profiles tab on the main menu.
The Profiles page is displayed.
Type the name of the subsidiary user in the User Filter field.
Click the Refresh button.
The Profiles page is refreshed and displays the profiles of the selected user.
Select the profile that you want to save as your profile.
Click the Criteria button.
The criteria saved for the selected profile are displayed as the 'default’ profile on the Criteria page.
Click the Save As button.
The Save as new Profile window is displayed.
Type a name for the new profile in the Enter name for new Profile field.
NOTE: The following special characters are allowed in the name of a profile . # ! $ % &' *+-/=1/ _

{|}() @~ <>:; The following special characters are not allowed in the name of a profile
" , \

MarketVision® Price Position For Hotels User Guide 30



8. Click the Save button.

The selected criteria are saved as a new profile.

5.2.3 Modifying a profile
You can modify an existing profile from the Criteria page.
To modify an existing profile
I. Click the Criteria tab on the main menu.
The Criteria page is displayed.
2. Select the profile that you want to modify from the Profile list.
The criteria associated with the selected profile are displayed.
3. Modify the criteria according to your requirement.
4. Click the Save button.

The modifications made to the selected profile are saved.

5.2.4 Renaming a profile
You can change the name of a profile from the Criteria page.
To rename a profile
I. Click the Criteria tab on the main menu.
The Criteria page is displayed.
2. Select the profile that you want to rename from the Profile list.
The criteria associated with the selected profile are displayed.
3. Click the Rename button.
The Rename existing Profile window is displayed.
4. Type a new name for the profile in the Enter Name To Replace Existing Profile field.
NOTE: The following special characters are allowed in the name of a profile . #!$ % &' *+-/=1/ _

{1} () @~ <>:; The following special characters are not allowed in the name of a profile
n s \

5. Click the Save button.
The selected profile is renamed.
The new profile is available in the Profile list. When you rename a profile, the existing profile name is automatically

removed from the Profile list.

5.2.5 Deleting a profile
You can delete a profile if it is no longer useful to you.
To delete a profile
I. Click the Criteria tab on the main menu.
The Criteria page is displayed.
2. Select the profile that you want to delete from the Profile list.

The criteria associated with the selected profile are displayed.
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Review the criteria associated with the selected profile.

NOTE: Steps 3 is optional. We recommend you to review the criteria associated with a profile before
deleting it.

Click the Delete button.
A confirmation dialog box is displayed with the message "Are you sure you want to delete this profile?”

Click the OK button to delete the selected profile.

NOTE: You can click the Cancel button if you would like to cancel the task of deleting the selected
profile.

The selected profile is deleted.
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6 Exceptions Reporting

This chapter provides a detailed description of the Exceptions page of the MarketVision Price Position For Hotels
user interface. This chapter also includes the details about exceptions, managing exceptions, and applying exceptions
to rate reports to highlight the required rates.

6.1 Exceptions—an overview

Exceptions are one or more conditions (equations) that are used to evaluate the rate cells in a report and determine
which of these cells can be flagged as 'exceptional'. Flagged cells are highlighted in the color that is selected while
creating the exception equation.

The exception equations are defined on the Exceptions page. The exceptions that you create on the Exceptions
page are displayed in the Exception section of the Criteria page. You can select the exceptions that needs to be
included in a rate report from the Exception section.

The Exception Equation section is used to create and modify the exception equations. The components of an
exception equation are highlighted in the figure “Exception equation components” on page 33.

Property

Exception Equation

Raferance Property Condition | Aggregation Compare Property Dperator  Value Highlight Color  Days of veek

|Travr.!:|c|t_-'HnteI[N;| |:- ;1 |.'|'|1' ;I + = 10 B red M sun W Mon B Tue

W wed Fthy F i F sat

The Sagar Plazs

[Left Hand Side] T

Comparison
Operator

Figure 15. Exception equation components

The Exception Equation section consists of a left hand side (LHS), a comparison operator, and a right hand side
(RHS). The LHS determines which cells should be checked for an exceptional condition. The RHS is an expression
which specifies the value of the exceptional condition. The comparison operator decides if the cell value on the left
hand side is exceptional relative to the right hand side.

Once you create an exception equation click the Add button to add the equation to the equation list. If you want to
modify an equation, select the equation from the list, make the required changes, and click the Update button. The
selected equation is updated in the equation list. If you want to remove an exception equation from the list, select
the exception equation and click the Delete button that is placed near the list.

f* &n exception is thrown if ANY of these equations are true
= &n exception is thrown if ALL of these equations are true

Figure 16. Multiple exception equation option
You need to select an 'exception sense' option (ANY or ALL) for exceptions with multiple equations to indicate
which of the equations need to be fulfilled for a cell to be exceptional. By default, ANY is selected. If the exception

sense is ANY, then a report cell is exceptional if any of the equations are true. If the exception sense is ALL, then a
report cell is exceptional only if all the equations are true.
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You can create 3 types of exception equations according to your requirement.

* Property exception
* Rate Change exception

» Data Source exception

6.1.1 Property exception—an overview

Property exception equation is used to compare the rate of a reference property with that of the selected
competitors. For example, you can use property exceptions to compare your property rates with that of the
selected competitor(s) rates.The Property tab is used to create and modify the property exceptions.

NOTE: Your property is always the reference property and only the cells of the reference property will be
highlighted. You cannot compare two of the competitor properties.

Property

Excaption Eqisation

Rafarance Proparty Condiien  Aggragstion Compare Broparty Gperstor | Walue Highlight Sclar  Daye of wask

Hilton Atlanta And Towers =] [IF =] [sny_closed =] a i [ B F sun F Mon FF Tus

Ranjsfsance ATL
Currini C W W wed F Thu ¥ Fri ¥ 5at

Sheraton ATL :I

Figure 17. Property tab

The parameters that are used to create a property exception equation are described in the following table.

Table 16. Description of the parameters that are used in a property exception equation

Parameter Description

Reference The reference property for which the rate needs to be compared.

Property list

Condition list List of conditions for comparison. The available conditions are < (less than), > (greater

than), = (equal to), <= (less than or equal to), >= (or greater than or equal to), IF, or <>
(not equal to).
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Table 16. Description of the parameters that are used in a property exception equation

Parameter

Aggregation list

Compare
Property list

Operator list

Value field

Highlight Color
section

Days of week
section

Description

List of aggregations. Aggregations are useful when you compare the rates of the reference
property rate with multiple competitors. The following are the options available in the
Aggregation list.

any: Compares the rates of the reference property with all the rates of the competitors
that you select in the Compare Property list.

min: Compares the rate of the reference property with the lowest rate of the competitors
that you select in the Compare Property list.

max: Compares the rate of the reference property with the highest rate of the competitors
that you select in the Compare Property list.

all_open: Highlights the reference property rates if the rates are available in all the
competitor rate cells.

any_open: Highlights the reference property rates if a rate is available in any of the
competitor rate cells.

all_closed: Highlights the reference property rates if all the rates in the competitor rate
cells are CLOSED.

any_closed: Highlights the reference property rates if a rate in any competitor rate cell is
CLOSED.

ref_open: Highlights all the rate cells that are open. The equation created with ref_open is
more useful if you use it with another equation to highlight the rates.

ref_close: Highlights the reference property rates cells that are CLOSED. The equation
created with ref close is more useful if you use it with another equation to highlight the
rates.

The competitors for the selected property. Select the competitors of your choice and use
the right arrow button to move the selected competitors to the Selected window. To select
all the properties select ALL. You can use CTRL key or SHIFT key to select

multiple properties.

List of adjustment operators. Select an operator from this list if you would like to view the
rates that are above or below a certain amount. The available operators are + (plus), -
(minus), * (product) and / (division). The operator allows you to adjust the rate to which the
selected property is compared. For example, you may want to compare your rate to the
lowest of your competitors plus ten. This selection is optional.

When selecting an operator, specify the value by which the rate is adjusted in this field. If no
operator is selected then leave this field blank.

Allows you to select a color for highlighting the exception rate cells. Click the color box in
the Highlight Color section. A color palette window is displayed from where you can select
a color of your choice. Once you select a color the name of the selected color is displayed
near the color box in the Highlight Color section.

The highlight feature is particularly useful when you create multiple exception equations for
an exception, as you can select a separate color for each exception equation. The rates that
fulfill each exception equation are highlighted in different colors in the rate report.

Allows you to select the days of the week for which the exception needs to be applied from
the Day of Week section. For example, you might only be interested in this exception
equation if the pickup dates falls on a weekend. In this case you would select Sat and Sun
from this section.
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NOTE: If you do not select any days of the week, the rates will not be highlighted in the rate report even if
MarketVision finds the rates that fulfill an exception equation.

6.1.2 Rate Change exception—an overview

Rate change exception equations are used to compare the current rate with the previous rate. To use a rate change
exception in a rate report you need to shop more than once with the same set of criteria.

NOTE: A rate change exception will highlight the appropriate rate cells only if you select a value other than 0
from the “Days Prior” list on the Criteria page before submitting the request. If the value is set to 0,
there would be no rates to compare with the current rate.

The Rate Change tab is used to create or modify the rate change exceptions.

Rate Change

Exception Equation ?

Condition | Operator  Walue Highlight Calor  Days of week
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Figure 18. Rate Change tab

The parameters that are used to create a rate change exception equation are described in the following table.

Table 17. Description of the parameters that are used in a rate change exception equation

Parameter

Condition list

Operator [ist

Value field

Highlight Color
section

Days of week
section

Description

List of conditions for comparison. The available conditions are < (less than), > (greater
than), = (equal to), <= (less than or equal to), >= (or greater than or equal to), IF, or <>
(not equal to).

List of adjustment operators. Select an operator from this list if you would like to view the
rates that are above or below a certain amount. The available operators are + (plus), -
(minus), * (product) and / (division). This selection is optional.

When selecting an operator, specify the value by which the rate is adjusted in this field. If no
operator is selected then leave this field blank.

Allows you to select a color for highlighting the exception rate cells. Click the color box in
the Highlight Color section. A color palette window is displayed from where you can select
a color of your choice. Once you select a color the name of the selected color is displayed
near the color box in the Highlight Color section.

The highlight feature is particularly useful when you create multiple exception equations for
an exception, as you can select a separate color for each exception equation. The rates that
fulfill each exception equation are highlighted in different colors in the rate report.

Allows you to select the days of the week for which the exception needs to be applied from
the Day of Week section. For example, you might only be interested in this exception
equation if the pickup dates falls on a weekend. In this case you would select Sat and Sun
from this section.

MarketVision® Price Position For Hotels User Guide 36



NOTE: If you do not select any days of the week, the rates will not be highlighted in the rate report even if
MarketVision finds the rates that fulfill an exception equation.

6.1.3 Data Source exception—an overview

Data source exception equations are used to compare the rates shopped from a reference data source with the
rates shopped from a set of selected data sources. The Data Source tab is used to create and modify the data source
exceptions.

Data Source

Exeaplion Equation
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Figure 19. Data Source tab

The parameters that are used to create a data source exception equations are described in the following table.

Table 18. Description of the parameters that are used in a data source exception equation

Parameter Description

Reference Data List of data sources. Select a reference data source for which the rate needs to be
Source list compared.

Condition list List of conditions for comparison. The available conditions are < (less than), > (greater
than), = (equal to), <= (less than or equal to), >= (or greater than or equal to), IF, or <>
(not equal to).

Aggregation list List of aggregations. Aggregations are useful when you compare the rates of the reference
data source with data sources. The following are the options available in the Aggregation
list.
any: Compares the rates from the referenced data source with all the rates from the data
sources that you select in the Compare Data Source list.
min: Compares the rate of the referenced data source with the lowest rate from the data
sources that you select in the Compare Data Source list.
max: Compares the rate of the referenced data source with the highest rate from the data
sources that you select in the Compare Data Source list.
all_open: Highlights the Reference Data Source rates if the rates are available in all the
Compare Data Source rate cells.
any_open: Highlights the Reference Data Source rates if a rate is available in any of the
Compare Data Source rate cells.
all_closed: Highlights the Reference Data Source rates if all the rates in the Compare Data
Source rate cells are CLOSED.
any_closed: Highlights the Reference Data Source rates if a rate in any Compare Data
Source rate cell is CLOSED.
ref_open: Highlights all the rate cells that are open. The equation created with ref_open is
more useful if you use it with another equation to highlight the rates.
ref_close: Highlights the Reference Data Source rates cells that are CLOSED. The equation
created with ref_close is more useful if you use it with another equation to highlight the
rates.
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Table 18. Description of the parameters that are used in a data source exception equation

Parameter

Compare Data
Source list

Operator list

Value field

Highlight Color
section

Days of week
section

Description

List of data sources. Select the data sources to which the rate of the referenced data source
needs to be compared. To compare the reference data source to all the data sources, select
ALL from the Compare Data Source list. You can use the CTRL key or the SHIFT key to
select multiple data sources.

List of adjustment operators. Select an operator from this list if you would like to view the
rates that are above or below a certain amount. The available operators are + (plus), -
(minus), * (product) and / (division). This selection is optional.

When selecting an operator, specify the value by which the rate is adjusted in this field. If no
operator is selected then leave this field blank.

Allows you to select a color for highlighting the exception rate cells. Click the color box in
the Highlight Color section. A color palette window is displayed from where you can select
a color of your choice. Once you select a color the name of the selected color is displayed
near the color box in the Highlight Color section.

The highlight feature is particularly useful when you create multiple exception equations for
an exception, as you can select a separate color for each exception equation. The rates that
fulfill each exception equation are highlighted in different colors in the rate report.

Allows you to select the days of the week for which the exception needs to be applied from
the Day of Week section. For example, you might only be interested in this exception
equation if the pickup dates falls on a weekend. In this case you would select Sat and Sun
from this section.

NOTE: If you do not select any days of the week, the rates will not be highlighted in the rate report if
MarketVision finds the rates that fulfill an exception equation.

6.2 Managing exceptions

The following sections provide the details about creating an exception, modifying an existing exception, and deleting

an exception.

6.2.1 Creating a Property exception

You can create property exceptions using the Property exception tab.

To create a property exception

I. Click the Exceptions tab on the main menu.

The Exceptions page is displayed.

2. Click the Current Property list and select a property.

3. Click the Select button.

The selected property is displayed with its set of competitors in the Property tab.

4. Select the parameters according to your requirement.

NOTE: For a description of the parameters, see “Description of the parameters that are used in a
property exception equation” on page 34.
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5.

6.

7.

Click the Add button to add the equation to the exception.

NOTE: You can create as many exception equations as you want using steps 2 to 5. If you are creating
multiple equations in an exception, then select either the option An exception is thrown if
ANY of these equations are true or An exception is thrown if ALL of these
equations are true.

Type a name for the exception in the New Exception field.
NOTE: The following special characters are allowed in the name of an exception . # ! $ % &' * + -/ =

' {|}() @~ <>:; The following special characters are not allowed in the name of an
exception ", \

Click the Save button.

The new exception is created with the specified name. The exceptions you create on the Exceptions page are
displayed in the Exception list on the Exceptions page. These exceptions are also displayed in the Exceptions
section on the Criteria page.

Example of a property exception equation

Consider you want to create a property exception equation that compares the rates for the property "Hilton
Atlanta Towers" with that of the property "Hyatt Regency". You want to highlight the rates of the reference
property that are 5 dollars higher than the minimum rate of Hyatt Regency in the color Red|. You also need to apply
this exception for all the days of the week. You can create this exception equation by using the following steps:

l.
2.

3
4
5
6.
7
8
9

Select the property "Hilton Atlanta And Towers" from the Property list.

Click the Select button.

The selected property is loaded in the Reference Property list on the Exception equation section.
Select the property "Hilton Atlanta And Towers" from the Reference Property list.

Select ">" from the Condition list.

Select "min" from the Aggregation list.

Select the property "Hyatt Regency" from the Compare Property list.

Select "+" from the Operator list.

Type "5" as Value.

Select "Red|" as the color from the color palette in the Highlight Color section.

10. Select all the days of the week from the Days of week section.

I'l. Click the Add button to add the equation to the equation list.

The equation is added to the equation list.

Delets

1 Hilton Atlanta &nd Towsrs B rmin Hyatt Regency + 5 Redl 1,2,34,56,7

bl ELed Feferance Property

Deleta

Figure 20. Property exception equation list

To save the current set of exception equation, type a name for the exception in the New exception field and click
the "Save" button. The new exception is saved and is displayed in the Exception list.
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6.2.2 Creating a Rate Change exception

You can create rate change exceptions using the Rate Change exception tab.

To create a rate change exception

Click the Exceptions tab on the main menu.
The Exceptions page is displayed.
Click the Rate Change tab to create an exception based on the change in rates.

Select the parameters according to your requirement.

NOTE: For a description of the parameters, see “Description of the parameters that are used in a rate

change exception equation” on page 36.

Click the Add button to add the equation to the exception.

NOTE: You can create as many exception equations as you want using steps 2 to 4.

Type a name for the exception in the New Exception field.

NOTE: The following special characters are allowed in the name of an exception . # ! $ % & '* + -/ =
A " {|}() @~ <>:; The following special characters are not allowed in the name of an
exception ", \

Click the Save button.

A new exception is created with the specified name.

The exceptions you create on the Exceptions page are displayed in the Current Exception list on the
Exceptions page and in the Exceptions section on the Criteria page.

Example of a Rate Change exception

Consider you need to highlight the current rates that are 10 dollars less than the previous rates in the color Red3.
You also need to carry out this comparison for the rates of all the arrival dates.

You can create this exception equation by using the following steps:

Select "<" from the Condition list.

Select "-" from the Operator list.

Type "10" as Value.

Select the Red3 as the color from the color palette in the Highlight Color section.
Select all the days of week from the Days of week section.

Click the Add button to add the equation to the equation list.

The equation is added to the equation list.

Delete

Qperator | Yalue |Highlight Caolar|Days

10  Red3 1,2,3,4,5,6,7
Delete

Figure 21. Rate Change exception equation list
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To save the current set of exception equation, type a name for the exception in the New exception field and click
the Save button. The new exception is saved and is displayed in the Exception list.

6.2.3 Creating a Data Source exception
You can create data source exceptions from the Data Source exception tab.
To create a data source exception
I. Click the Exceptions tab on the main menu.
The Exceptions page is displayed.
2. Click the Data Source tab.
3. Select the parameters according to your requirement.

NOTE: For a description of the parameters, see “Description of the parameters that are used in a data
source exception equation” on page 37.

4. Click the Add button to add the equation to the exception.

NOTE: You can create as many exception equations as you want using steps 2 to 4. If you are creating
multiple equations in an exception, then select either the option An exception is thrown if
ANY of these equations are true or An exception is thrown if ALL of these
equations are true.

5. Type a name for the exception in the New Exception field.

NOTE: The following special characters are allowed in the name of an exception . #! $ % & '*+ -/ =
A {|}() @~ <>:; The following special characters are not allowed in the name of an
exception ", \

6. Click the Save button.

A new exception is created with the specified name. The exceptions you create on the Exceptions page are
displayed in the Current Exception list on the Exceptions page and in the Exceptions section on the Criteria

page.
Example of a Data Source exception

Consider you want to create an exception equation that compares the rates from the reference data source
"Travelocity Web Rates" to the corresponding rates from the other data sources. After comparison, you want to
highlight the reference data source rates that are | dollar higher than the comparison data sources in yellow. You
also need to apply this exception only to weekend rates. You can create this exception equation by using the
following steps:

I. Select "Travelocity Web Rates" from the Reference Data Source list.
Select ">" from the Condition list.

Select "any" from the Aggregation list.

Select "All" from the Compare Data Source list.

Select "+" from the Operator list.

Type "1" as Value.

Select the Yellow| as the color from the color palette in the Highlight Color section.

©® N o U K~ W D

Select "Sat" and "Sun" from the Days of week section.
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9.

Click the Add button to add the equation to the equation list.

The equation is added to the equation list.

Delate

L] Reference Data Source

Aggregation | Compars Dats Source Highlight Calor | Days of week
+

i i TEW = &fy * 1 rellow 1,7

Delate

Figure 22. Data Source exception equation list

You can also create multiple exception equations to refine the conditions. For example, you may want to highlight
the rates that fall into a certain rate range. In this case you would create two exception equations and select the "An
exception is thrown if ANY of these equations are true" option.

To save the current set of exception equations, type a name for the exception in the New exception field and click
the Save button. The new exception is saved and is displayed in the Exception list.

6.2.4 Modifying an exception

You can modify the parameters associated with an exception.

To modify an exception

Click the Exceptions tab on the main menu.
The Exceptions page is displayed.
Select the exception that you want to modify from the Current Exception list.
Click the Open button.
The exception equations are displayed in the exception equation list in the corresponding exception tab.
Select the option button corresponding to the equation that you want to modify from the equation list.
The selected equation is displayed in the Exception Equation section.
Modify the required parameters.
Click the Update button.
The modified equation is updated in the equation list.
Click the Save button.
The modifications are saved.
NOTE: Updating an exception equation in the exception equation list will not save the modifications

that you have made to the selected exception. You need to click the Save button at the top of
the page to save an updated exception.

6.2.5 Deleting an exception

You can delete an exception if it is no longer useful to you.

To delete an exception

Click the Exceptions tab on the main menu.
The Exceptions page is displayed.
Select the exception that you want to delete from the Current Exception list.

Click the Open button.
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The exception is opened and the equations are displayed in the equation list.

NOTE: Step 3 is optional. We suggest you to click the Open button and view the equations before
deleting an exception.

4. Click Delete.

The selected exception is deleted.

6.3 Using exceptions in a request

The exceptions you create on the Exceptions page are displayed in the Exceptions section on the Criteria page.
You can use the exceptions listed on the Criteria page to view the rates that fulfill the exception. You can also save
the exception in a profile so that you can view the rate report with the highlighted exception rates when a profile is
shopped.

To use exceptions in a request
I. Click the Criteria tab on the main menu.
2. Select the profile in which you want to save the exception from the Profile list.
3. Click the Open button.
The selected profile is displayed with the saved set of criteria.
4. Go to the Exceptions section.

The exceptions saved for your account are displayed in the Available list.

Exrceptions 7

Available Selected
ATL HH = ALL :l ATL HH = Lowest
ATL HH Closed = &l o
ATL HH=>==%H
Atlanta +20 ﬂ d
Atlanta +30 hd

o Exception Rows Only i Highlight Exception Rows

Figure 23. Exception section on the Criteria page

5. Select an exception.
6. Click the right arrow icon.
The exception is moved to the Selected list.

7. Select either Exception Rows Only or Highlight Exception Rows from the Exception Rate Highlight
section.
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The description of the options available in the Exception Rate Highlight section are provided in the following
table.

Table 19. Description of the options in the Exception Rate Highlight section

Options Description

Exception Rows Only Displays only those rows that contain the exception rates in a rate report.

Highlight Exception Rows Displays all the rate rows and the exception rates are highlighted in a rate
report.

Click the Submit Now button.
The selected profile is submitted for shopping or reporting.
NOTE: If you click the Save button then the selected exception is saved in the profile. When you

submit the saved profile for shopping the rates that fulfill the exceptions are highlighted in the
rate report.

When you use the exception in a shopping request the rates that fulfill the exception are highlighted in the rate
report.

6.4 Applying exceptions to existing reports

You can apply exceptions to an existing report and view the rates that fulfill the exception.

To apply the exception to an existing report

.
2.
3.

Click the Request Queue tab on the main menu.

Select the shopping request for which you want to apply an exception.
Click the Criteria button.

The Criteria page is displayed.

Go to the Exceptions section.

All the available exceptions are displayed in the Available list.

Select an exception.

Click the right arrow icon.

The selected exception is moved to the Selected list.

Select either Exception Rows Only or Highlight Exception Rows from the Exception Rate Highlight
section.

Click the View button that is located in the Retrieve rates from MarketVision Database section.

The View page is displayed with the rate report.

The rates that fulfill the exception conditions are highlighted in the rate report.
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7 Rate Report Management

7.1 Rate reports—an overview

Once a rate shopping is complete the rate report of the corresponding request can be viewed on the View page or
it is emailed to you depending on the action that you select from the Action list on the Criteria page. The format
and layout of a rate report is defined in the Report Settings section on the Criteria page. A description of a rate
report (By Date report) is provided in the following paragraphs.

Atlanta | Marriott EPE.ar::htr'Ee§I=!.Er|.5ns::aru:n3 Details | Histary | Shop | Last Shop Datetime

Hiltan Marg | Plaza | ATL |
Sun Feb-17-2008 2 154,00 2 23900 2 279,00 2 1o9.00 Detail | History | Shop |Feb 11, 2008 23:54:10

Mon Feb-18-2008 | 2 154,00 2 239,00 2 219.00 2 159,00 Datail Hiﬁtﬁl‘"ﬁ" Shﬁp Fab 111 2008 23:54:13

Figure 24. Rate grid

Consider the By Date rate report, the arrival date range that you have selected from the Arrival Dates section on
the Criteria page is placed in the first column. The properties that you have selected in the Properties/Competitors
section are placed in the following columns.

Atlanta |Marriott | Peachtres | Renaissance

Hiltan Marg Plaza ATL

Sun Feb-17-2008 |2 324 og| 2 23000 2 229.00 Z 199,00

Figure 25. Rate row

The rates for a particular arrival date for the selected competitors are displayed in each row. If you have selected
the Rate Drill Down option on the Criteria page while submitting the shopping request, then you can click on a rate
link to view the details of that rate in a new window. NOTE: You can mouse-over rate cells in these reports to pop up rate
criteria.

The selected property rate is displayed in blue. Competitor rates equal to the selected property are also displayed
in blue. Competitor rates higher than the selected property are displayed in green. Competitor rates lower than the
selected property rate are displayed in red.

Dretail

Figure 26. Rate detail link

By clicking the Detail link you can view the rate details for the selected arrival date. This is similar to clicking on a
particular rate, but by clicking on the Detail link you can easily compare the lowest rates of all the selected
properties.

History

Figure 27. History link

By clicking the History link a new window opens with the rate history for 30 days prior to the arrival date. The
completeness of the rate history report depends on how many times the same arrival date is shopped.
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Shﬂp

Figure 28. Shop button

By clicking the Shop button you can activate a new real-time shop of rates for a particular row of data. This is an
easy way to spot shop for the latest rates. This is a real-time shop and usually takes less than a minute but may take
more time during busy periods.

To spot shop a particular rate cell, click the rate link. When the Rate Detail page opens, click the Shop button
located at the top of the rate table. MarketVision launches a real-time shop and displays the retrieved rate in the
rate table. To display the latest retrieved rate on the rate report, refresh the View page by clicking the View tab.

Last Shop Datetirne

Feb 11, 200§ 23:54:10
Figure 29. Last shop datetime cell

The Last Shop Datetime cell displays the latest date and time when the rates on a particular row were shopped.

7.2 Report output format

You can select a rate report output format from the Output list on the Criteria page. There are four main formats
used for viewing a rate report.

* HTML - for viewing using your browser or email programme as an embedded report
* XLS - as an excel spreadsheet
* PDF - as an Adobe PDF file

* CSV - as a comma-separated data file for importing into a database or spreadsheet

7.3 Report layout

The Layout list in the Report Settings section displays all the available layouts. You can select various report layouts
to display one, two, three, or four criteria in a rate report. All the report layouts are not available in all the output
formats. For example, the Lowest Rate Detail All LOS & Data Source report is available only in CSV output format. The
following sections provide description about the rate reports that are available in HTML format.

7.3.1 By Date report

The By Date report is based on the arrival dates that you select on the Criteria page.

Atlanta EMarr‘intt | History Last Shop Datetime

Hilton | Marg
Sun Feb-17-2008 |2 104 g 2 230,00/ 2 229,00 2 1g9,pp| Detail | History || Shop |Feb 11, 2008 23:54:10

Mon Feb-18-2008 |2 304 00l2 230.00| 2219.00] 2 1g9,00| Detail |History || Shop |Feb 11, 2008 23:54:13

Tue Feb-19-2008 2 184.00 2 249 00 2 199,00 2 179,00 Detail Histnr'g.f Ehﬂ-p Feb 11, 2008 23:54:17

Figure 30. By Date report

The arrival dates that you select from the Arrival Dates section on the Criteria page are displayed in the first
column. The rates of the selected competitors are displayed in the following columns. The rates displayed in each
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row are the rates of the selected competitors for the selected room product. If you have selected more than one
room product then the rates for each room product are displayed in separate rate grids.

7.3.2 By Room Product report

The By Room Product report is based on the room products that you select on the Criteria page.

ftlanta |Marriott | Peachtree | Renaissance | D ; | History | Shop Last Shop Datetime

Hilton T Plaza ATL

Unrestricted 2 184,00 2 239,00 2 226 00 2 199,00 Diatail Histﬂr"f Shﬂp Feb 11, 2008 23:54:10

Figure 31. By Room Product report

The room products that you select from the Guests/Rooms/Products section on the Criteria page are displayed in
the first column. The rates of the selected properties are displayed in the following columns. The rates displayed in
each row are the rates of a room product for the selected properties on a particular arrival date. The rates for each
arrival date are displayed in separate grids.

71.3.3 By Property report

The By Property report is based on the properties that you select from the Competitors section on the Criteria
page.

Man | Tue Wed Thiu .l:ll.'_.t.:ill'_'. Hiskary Shop Last Shop Datetime

8 | Feb-18-2008 | Feb-19-2008 | Feb-20-2008 | Feb-21-2008 |

184.00

Atlanta Hilton Hishory Fab 13, 2008 05:01:15

Marriott Marg 239.00 239,00 179.00| Detail |History | Shop ||Feb 13, 2008 05:01:15
Peachtree Plaza 220.00 220.00 173.33| Datail | Hisbory | Shop |Fab 13, 2008 05:01:19
Renaissance ATL 199.00 199,00 129.00| Detail |History | Shop |Feb 13, 2008 05:01:21

Figure 32. By Property report

The properties that you select in the Properties/Competitors section on the Criteria page are displayed in the first
column. The rates for the selected arrival dates are displayed in the following columns. The rates displayed in each
row are the rates of a competitor for the selected arrival dates. If you have selected more than one room product
then the rates for each room products are displayed in separate grids.

7.3.4 By Date and Data Source report

The By Date and Data Source report displays the rates that are shopped with the same set of criteria but from
different data sources in one rate report.

| atlants | Marrokt .F"I::..j chires  Remassance | Details hi-:;tc:r:,' Sho Last .‘_:.'h-;-p Datebime

S | Haltan Marg Plaza ATL
Hotel Brand Web Sites |2 y24 402 230.00] 2 229.00 2 g pg| Detail |History | Shop | Feb 11, 2008 23:54:10

Sun Feb-17-2008

Trawelocity | 212.00| 239.00 Zz0.00 199.00| Detail |History || Shop |Feb 13, 2008 01:59:03

Hotel Brand Web Sies |2 y34 go |2 230.00] 2 219.00 2 189,00 Detail | History || Shop || Feb 11, 2008 23:54:13
Mon Feb-18-2008

Trawelocity | 236.00| 239.00 206.00 19%.00| Detail | History || Shop || Feb 13, 2008 01:59:09

Hotel Brand Web Sites | 2 i84.00! % 249,00/ 2 199.00 2 179,00 Detail | History | Shop || Feb 11, 2008 23:54:17
Travelocity | 184.00| 249.00 192.00 19%.00| Detail | History | Shop |Feb 13, 2008 01:59:09

Tuge Feb-19-2008

Hotel Brand Webh Sitez | 2 184,00/ % z59.00| % 199.00 2 159,00 Detail | History || Shop || Feb 11, 2008 23:54:22
Travelocity | 180.00| 25%9.00 192.00 211.00| Deetail |History | Shop || Feb 13, 2008 01:59:10

wed Feb-Z0D-Z008

Figure 33. By Date and Data Source report
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The arrival dates that you select from the Arrival Dates section on the Criteria page are displayed in the first
column. The second column displays the data sources from where the rates are retrieved for each arrival date in
separate rows. The rates of the selected competitors are displayed in the following columns. The rates displayed in
each row are the rates retrieved from different data sources for a particular arrival date, for the selected
competitors. If you have selected more than one room product then the rates for each room product are displayed
in separate rate grids.

7.3.5 By Date and LOS report

The By Date and LOS report displays the rates shopped with the same set of criteria but with different lengths of
stay in one rate report.

0z | Atlanta | Marriott | Peachtres | Renaissance | Details | History | Shop | Last Shop Datetime
Hilton | Marg Flaza ATL

3 184.00 239,00 220,00 199.00| Detail |Hiskory | Shop || Feb 13, 2008 05:01:17
Sun Feb-17-2008 —{—

5| 212.00 23%9.00 220,00 189.00| Detail History | Shop |Feb 13, 2008 05:01:07

3| 244.00 239,00 220,00 199.00| Detail |History || Shop || Feb 13, 2008 05:01:18
Mon Feb-18-2008 L

5| 236.00 239,00 206,00 199.00| Detail |History || Shop || Feb 13, 2008 05:01:08

3 224.00 239,00 220,00 192.00| Detail | History | Shop || Feb 13, 2008 05:01:1%
Tue Feb-19-2008 L

5 184.00 249,00 192.00 199.00| Detail |Hiskory | Shop || Feb 13, 2008 05:01:09

3| 204.00) 239,00 196.67 199.00| Detail |Hiskory || Shop || Feb 13, 2008 05:01:20
wWed Feb-20-2008 - -

5 180,00 25%.00 192.00 211.00 | Detail | History || Shop | Feb 13, 2008 05:01:10

Figure 34. By Date and LOS report

The arrival dates that you select from the Arrival Dates section on the Criteria page are displayed in the first
column. The second column displays the lengths of stay for each arrival date in separate rows. The rates of the
selected competitors are displayed in the following columns. The rates displayed in each row are the rates for a
particular arrival date, for the selected competitors, for different lengths of stay. If you have selected more than one
room product then the rates for each room product are displayed in separate rate grids.

71.3.6 By Property and Data Source report

The By Property and Data Source report displays the rates shopped with the same set of criteria but from different
data sources.

Data Sun Mon Details | History | Shop Last Shop Datatime
Source Feb-17-2005 | Feb-18-2008 |
Hotel Brand Web Sites 164.00 244.00| Detail | History | Shop || Feb 13, 2008 05:35:29
Travelocity 184.00 244.00 | Detail | History | Shop  |Feb 13, 2008 05:01:13
Atlanta Hilton Expedia 2 459,00 2 319.0n| Detail|Histery | Shop |Feb 11, 2008 01:56:30
Orbitz Web Rates Detail | History | Shop || Feb 13, 2008 05:41:20
Haotels.com 159.00 219.00| Detail | History | Shop | |Feb 13, 2008 05:41:11

GDE Rates z 239,00 2 2399.00 Dﬂtﬂil Histﬂrl' EI'HJI:I Fﬂh 11_. 2008 01:55:00

Hotel Brand Web Sites £39.00 £39.00 | Detail | History || Shop || Feb 13, 2008 05:256:09
Travelocity 239.00 239.00| Detail |History || Shop || Feb 13, 2008 05:01:13
Marriott Marg : o
Expedia 2 239,00 2 539,0n| Detail | History || Shoep || Feb 11, 2008 01:58:14
Orbitz Web Rates Detail | History | Shop || Feb 13, 2008 05:42:06
Hotels.com Detail | History || Shop || Feb 13, 2008 05:41:15
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Figure 35. By Property and Data Source report

The properties that you select from the Competitors section on the Criteria page are displayed in the first column.
The second column displays the data sources for each competitor in separate rows. The rates for the selected
arrival dates are displayed in the following columns. The rates displayed in each row are the rates from different data
sources for a particular competitor, for the selected arrival dates. If you have selected more than one room product
then the rates for each room product are displayed in separate rate grids.

7.3.7 Data Source Comparison report

The Data Source Comparison report displays a comparison of the rates that are shopped from different data
sources with the same set of criteria.

Property :Hn:-tel : Travelocity | Expedia | Last Shop Datetime
| Brand

Atlanta Hilton | 137.00 7E 355,67 119.00 | Shop |Feb 18, 2008 01:18:40

Omni CHN | 4E 354 gg|179.10| 7E yqq9 gp| 187.00| Shop |Feb 18, 2008 01:18:25

Sat Mar-01-2008 | Peachtree Plaza 206.66 | 219.00| TE 543 33| 206.67 | Shop ||Feb 18, 2008 01:158:31

Renaissance ATL| 139,00 |179.00| 7E 549 gg| 180.67| Shop | Feb 18, 2008 01:18:35

Sheraton ATL 139.00|159.00| 7E 952 4| 15240| Shop ||Feb 18, 2008 01:18:42

Figure 36. Data Source Comparison report

The arrival dates that you select from the Arrival Dates section on the Criteria page are displayed in the first
column. The second column displays the properties for which the rates are shopped in separate rows. The rates
that are shopped from the data sources that you select from the Data Source section on the Criteria page are
displayed in the following columns. If you have selected more than one room product then the rates for each room
product are displayed in separate rate grids.
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7.3.8 By History Date report

The By History Date report displays the rates that were shopped on different days prior to the arrival date for the
selected arrival dates.

Mon Aug-20-2007, GDS Rates, 1, Unrestricted

[ [~ show Graph |

Days Left) Dorint Intercontinental | Marriott | Radisson
Sofitel SAS
Zchweizerhof

11 135.00 140,007 159.00 119.00
1z 135.00 140,000 159.00 119.00
13 135.00 140,007 159.00 119.00
14 135.00 140,000 159.00 119.00
15 135.00 140,007 159.00 119.00
16 135.00 140,000 159.00 119.00
memnndZ 235000, 34000] 159.00] 119,00
34 155.00 135.00) 159.00 119.00
35 155.00 135.00) 159.00 119.00
36 155.00 135.00) 159.00 119.00
37 155.00 135.00) 159.00 119.00
33 155.00 135.00) 159.00 119.00
39 155.00 135.00) 159.00 119.00
40 155.00 135.00) 159.00 119.00
41 155.00 135.00) 159.00 119.00

Figure 37. By History Date report

The By History Date report displays the rates for a particular arrival date that were shopped on different days prior
to the arrival date. The Days Left column displays the number of days for the selected arrival date. The rates of the
selected competitors are displayed in the following columns. The rates displayed in each row are the rates for the
selected arrival date on a particular day left for the selected competitors. The rates for each arrival date are
displayed in separate rate grids. Also, in case you have selected more than one room product, then the rates for
each room product are displayed in separate rate grids.

NOTE: This report is similar to the reports that are displayed when you click the History links available in the
other reports. When you select By History Date layout from the Criteria page the rate history for all
the selected arrival dates are displayed. But if you click the History link from other reports the rate
history for a particular rate row is displayed.
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7.3.9 All Rate Detail report

When you submit a shopping request MarketVision shops for all the rates irrespective of the Room Product, Room
Type, and the Accommodation that you select in the Room/Product section on the criteria page. The All Rate Detail
report displays all the rate details for all the Room/Product type rates that MarketVision retrieves from the data
source.

Extra

Code L ate = vharm ation

Hilbon atlanta And Towers Total: 820,00 USD eb 11, 2008 23:53:07 -current rate list was first detected §
- 164,00 USD LOS: 5 eb 11, 2003 23:53:07- Succassfully shopped from[Us] ¢
[WEB Arnive:Feb 17, 2008 skate government govt id or travel orders reqd at check-i
Hileon Atlanta &nd Towers |G1-3-16 Tetal: 820.00 USD [SELL eb 11, 2008 23:53:07-current rate list was first detected r
. 164,00 USD LS 5 eb 11, 2008 23:53:07- Successfully shopped from[US]
[WEB Arnive:Feb 17, 2008 government govt id or travel orders reqd at check-in
[Hilkon &tlanta And Towers (GV-2-12 Total: 820,00 USD |SELL Feh 11, 2008 23:53:07-current rate list was first detected

- 164,00 USD LS 5 Esl:- 11, 2008 23:53:07- Succassfully shopped from[US] 3
[WEB Arrive:Feb 17, 2008 federal government fed govt id or travel orders reqd at
Hilton Atlanta And Towers DJ-6-25 [Total: 920,00 USD |SELL eh 11, 2008 23:53:07-current rate list was first detechted

- [184.00] USD LOS: 5 eb 11, 2008 23:53:07- Successfully shopped from[US] i
[WEB Arrive:Feb 17, 2008best svailable rate bast unrestricked rate - 2 double beds
Hilton Atlanta And Towers | FB-10-48 Total: 920,00 USD |SELL E!h 11, 2008 23:53:07-current rate list was first detacked 4
[ [184,00] USD LOS: 5 eb 11, 2008 23:53:07- Successfully shopped from[Us]
[WER rrve:Feb 17, 200800 for the gold swespstakes book this rate for & chance ko
[Hilkon &tlanta And Towers BEB-8-38 Total: 970,00 USD |SELL :Fcl:- 11, 2008 23:53:07-current rate list was first detected o
- 194,00 USD L5 5 eb 11, 2008 23:53:07- Succassfully shopped from[US]
[WEB Arrive:Feb 17, 2008 bed and breakfast includes hitkon breakfast buffet for 2 -
Hilton Atlanta And Towers [FH-9-40 [Total: 2657.90 USDISELL ;Fel:- 11, 2008 23:53:07 -current rate list was first deteched i
- 531.58 USD LOS: 5 eb 11, 2008 23:53:07- Successfully shopped from[Us]

i ER Arrive:Feb 17, 2008%00d network weleame food andfor beversae smenity - 1

Figure 38. All Rate Detail report

The All Rate Detail report displays the rate details for all the room products that MarketVision retrieves from the
data source. The rate details of each competitor for a selected arrival date are displayed in separate rate grids. The
lowest rate of the selected arrival date is displayed in the first row followed by the lower rates. The Extra
Information column displays all the available rate details.

The Extra Information cell highlighted in blue indicates that the displayed rate is the lowest rate and the Room/
Product Type criteria in that cell matches with the Room/Product Type criteria that you select on the Criteria page.
The Extra Information cell highlighted in white indicates that the displayed rate is not the lowest rate but the Room/
Product Type criteria in that cell matches with the Room/Product type criteria that you select on the Criteria page.
The Extra Information cell highlighted in pink indicates that the Room/Product Type criteria in that cell does not
match with the Room/Product Type criteria that you select on the Criteria page.
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7.3.10 Data Source Competitiveness report

The Data Source Competitiveness report displays a comparison of the rates that are shopped from the different
data sources for different lengths of stay in one rate report.

Any Rate
Price Pnsrh'un.'mrﬂutal Wiin'% | Avg. Loss AmE | Avig. Win Amt
Overall | 6/13 | 46.15 26.18 10244
LOs 1) 406 66T 24.50 1075
LOS 3| 25| 40.00 44 .T6 45 84
LOET o/2| 0,00 0.00 0.00

Property E-:.r:a_-
| Sites |

Atlamta Hilton | Gt 13, 2007 | 11208 349 ng 138€ 354 gg| 129E go o 197€ 434 0o L|  16a0%| shep |Octos, 2007 15:21:18|

3[129E 1 eq ap 125E 3 na| 197 149 o0 | 159 14q 00 L #.74% | Shop |Oet 11, 2007 07:53:37 |

7| EcLosen| 120 2154z 1 ,N_m:,: . L | Shew |Octo8, 2007 1-1--05:1&;

ek B4 2007 1| 1= 1%4.00 (=] 20,00 18 179,00 184 04,00 L] 16.23% | Shop |[Oct 08, 2007 l'5.1!:2|li

[ 2] 22 pca ol [Fazoal =00l 1% 1eaiol w|  -225%| shep |oct11, 2007 o7isaan |

7 E CLOSED CLOSED | 135 195 ||:|ﬁ_ L Shop | Oct 08, Z007 14:05: 195

Hyatt Regency | et 13, 2007 | i| 128 540 00l 128 300 pa| 128 3e5 00| 128 xeq.00| 19% 22900 Wl -i76.05% | shep |Oct 08, 2007 152117

3| 129€ 4gq 9o | 129 309.00| 129 3p5.58| 175 3p5g7| CLOSED L|  15.05%| Shep |Oct11, 2007 07:52:51

7| Eciosen| clostn| ciosep| cuosep| [ [ | shep |oetos, 2007 18:07:47

ook 14, 2007 | 1| 139 35p.0p) Y2 309.00| 129 390.00] 3% 3p0.00] 194 390,00 w| -206.52%| Shep |Oct 08, 2007 15:21:119

| 3] cwseo| ciosen| ciosen| cuosen|  cLoseo ' Shep | Cet 11, 2007 07:52:58 |

7| Eciosen| cLoseo CLDEED; CLOSED | Shep | Oct 08, 2007 14:07150

Harriott Downtown | Ot 13, 2007 | 1| 128 yon 00| 128 yoa 0| 128 yom00| 128 pogon| 197 1aa.00 W 0.00% | shep |Oct08, 2007 15:21:19

3| 023€ ygn og | 130 gag o | 120 290 95|  CLOSED|  CLOSED W| -52.00%| Shep |Oct11, 2007 07:57:48|

7| Epqioepp| CAOSED|  CLOSED|  CLOSED| [ Shop | Oct 08, 2007 14:16:33 |

gk 14, 2007 1) 128 17900 120 9pq 55| 120 ggg x| 138 yonon LLEN-T T L| 23.26% | Shep |Oct 08, 2007 15:21:22 i

| 1] + + + + d

3| 12% 3pg.95| 120 g9 05| 128 249 08 CLOSED | 159 37g 00 L| 22.06% | shop |Det 11, 2007 O7:57:55 |

7| Eciosen| C105ED| ciosen| cuosep| [ | shep |octon, 2007 1616041

Total Win | [
Total Loss | 7

Figure 39. Data Source Competitiveness report

The properties that you select in the Competitors section on the Criteria page are displayed in the first column. The
arrival dates that you select in the Arrival Dates section are displayed in the second column in separate rows for
each competitor. The third column displays the lengths of stay for each arrival date in separate rows. The rates from
the different data sources are displayed in the following columns.

The data source that you have selected for viewing the rate report is the reference data source. The reference data
source is displayed as the first data source. The other data sources are displayed in the following columns. If you have
selected more than one room product then the rates for each room product are displayed in separate rate grids.

The rates displayed in each row are the rates of a competitor for different lengths of stay from different data
sources. The rates from the reference data source are displayed in blue. The other data source rates that are equal
to reference data source rates are also displayed in blue. The data source rates that are higher than the reference
data source rates are displayed in green. The data source rates that are lower than the reference data source rates
are displayed in red.

The Win/Loss column indicates whether a particular rate is beneficial for the selected property, after comparing
the reference data source rates with the other data sources rates. If a rate from the reference data source is lower
or equal to the lowest rate from other data sources, then the alphabet W is displayed in green and the rate is
beneficial. If a rate from the reference data source is higher than the lowest rates from other data sources, then the
alphabet L is displayed in red and the rate is not beneficial.

The %Difference column displays the percentage of the win or loss. The lowest rate from other data sources is
subtracted from the reference data source rate and this difference is divided with the reference data source rate to
calculate the percentage. The color codes are the same as in the Win/Loss column.
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The table displayed above the rate grid provides the summary of the rate comparison results from the rate grid. The
total win, the percentage of the win, the average loss amount, and the average win amount for each length of stay is
provided in separate rows. The overall win results for all the lengths of stay are provided in the first row.

The table that is displayed below the rate grid provides an overview of the total win and loss.

7.3.11 Best Rate Compliance report

The Best Rate Compliance report displays a comparison of the rates that are shopped from a particular set of data
sources.

Renaissance ATL, LOS 3,WEB/ Unrestricted - TRW/Merchant Model - GDS/Unrestricted - EXP/Merchant Model

e L

omphiance

Last Shop Datetirne

Sun Feb-17-2008 199.00 199, l.'lI:I % ygggp| 199.00 0.00% T\ Shop |Fah 13, 2008 GE:I:IB:27|
| Mon Feb-18-2008 | 199.00 199.nu 2 199,00 | 2 199.00 0 0.00% ¥| shop |Feb 13, 2008 05:26:15 |
| Tue Feb-19-2008  199.00|199.00 199,00 o 0.00%. | Shop |Feb 13, 2008 ﬁS:UB:5ﬂ|
|W:l:| Feb-Z0-Z008 | 182.33 | 199,00 199,00 -16.67 -9.14% Y| Shop |Feb 13, 2008 DE:D'B:.'I.'J|
| Thu Feb-21-2008  14%.00 | 129,00 20,00 13.42% M| Shop |Feb 13, 2008 05:23:26|

Cays In Compliance 4
Days Qut Of Compliance 1-

Figure 40. Best Rate Compliance report

The arrival dates that you select in the Arrival Dates section on the Criteria page are displayed in the first column.
The rates from the reference data source are displayed in the second column. The rates from other data sources are
displayed in the following columns. The reference data source rates are used to compare the rates with the rates
from other data sources. If there are no rates for any data source then those data sources are not displayed in the
rate grid. The rates for each property are displayed in separate rate grids.

The reference data source rates are displayed in blue. The other data source rates that are equal to the reference
data source rates are also displayed in blue. The data source rates that are higher than the reference data source
rates are displayed in green. The data source rates that are lower than the reference data source rates are displayed
in red.

The Variance column displays the difference between the reference data source rate and the lowest rate from the
other data sources.

The Variance% column displays the percentage of the Variance value divided by the reference data source rate.

The Compliance column displays whether the rate from the reference data source is beneficial for the selected
property. If the Variance% is a negative number, then Y is displayed in blue and the rate is beneficial. If the Variance%
is a positive number; then N is displayed in red and the rate is not beneficial.

The table that is displayed below the rate grid provides a summary of the Compliance.
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7.3.12 Market Position By Date and Data Source report

The Market Position By Date and Data Source report displays the rates shopped from different data sources to
compare the market position of a selected property with its competitors. To view the Market Position By Date and
Data Source report you have to shop from different data sources with the same set of criteria.

Unrastricted, LOS 3, Atlants Hilton

Progerties [Codes): Atlanta Hilton [HH=-ATW], Marriokt Marg [MCHRGQ), Feachires Plaza [W1-PEA], Renaissance ATL [BR-DOwW)

Expedia | Grbitr Web Rates |

Sun Feb-17-2008 |
2 235,00 MC-MALY |

2 229,00 WI-FEA |

2 199.00 BR-DOW |

Feb 13, 2008 05 :42:05 |

|
239.00 MC-HRD | | * 15900 HH-ATW

220.00 WiI-FEA :

23900 MC-MRQ
225.00 WI-FEA

2 23900 MC-MRQ

2 220.00 WI-PEA

199.00 BR-DOW 199.00 BR-DDO'W | 2 199.00 BR-DOW
= 184,00 HH-ATW | * 184 .00 HH-ATW . 2% 159.00 HH-ATW |
Man Feb-18-2000 [ | |
Z Z39.00 MC-MRQ) | * 244 .00 HH-ATW | * 244 .00 HH-ATW | 2 23900 MC-MRQ

| Feb 13, 2008 084234
| * 21900 HH-ATW

2 22900 WI-PEA | 23000 MC-MRQ | 239.00 MC-MRQ | 2 220.00 WI-PEA
2 199.00 BR-DOW | 229.00 WI-PEA 220.00 WI-FEA | 2% 219.00 HH-ATW
| 199.00 BR-DOW | 199.00 BR-DOW | 2 199,00 BR-DOW

Figure 41. Market Position by Date and Data Source report

The arrival dates that you select from the Arrival Dates section on the Criteria page are displayed in the first
column. The rates from each data source are displayed in the following columns. If you have selected more than one
room product for shopping, then the rates for each room product are displayed in separate rate grids. A separate
code is provided for each property and these codes are displayed above the rate grid.

The rates displayed in each row are the rates of a particular room product that are shopped from the respective
data source for the selected arrival date. The rates of all the competitors that are shopped from a particular data
source are displayed in the same cell.

The highest rate is always displayed at the top of the list, followed by the lower rates. The competitors that you have
selected make up the market. To identify a competitor, the competitor code is listed after the rate. The rate of the
selected property is marked with an asterisk symbol.

7.3.13 Market Position By Date and LOS report

The Market Position By Date and LOS report displays the rates for different lengths of stay to compare the market
position of a selected property with its competitors. To view the Market Position By Date and LOS report you have
to shop multiple times with the same set of criteria but with different lengths of stay.

Hotel Brand Web Sites, Unrestricked, Atlanta Hilton

Properties [Codes]: Atlanta Hilton [HH-ATW], Marriott Marg [MC-MRQ], Peachtree Plaza [WI-PEA], Renaissance ATL [BR-DOW)

Last Shop Datetime

Sun Feb-17-2008 Feb 13, 2008 05:35:26

23900 MC-MRQ
229.00 WI-PEA
199.00 BR-DOW
* 154,00 HH-ATW

2 239.00 MC-MRQ

2 229.00 WI-PEA
2 199,00 BR-DOW
2% 184.00 HH-ATW

2 246,14 MC-MRQ

2 219.00 WI-PEA
2 184,71 BR-DOW
2% 184.00 HH-ATW

Mon Feb-18-2008
* 244,00 HH-ATW
239,00 MC-MROQ
£29.00 WI-PEA
199.00 BR-DOW

2 239.00 MC-MRQ

2 219.00 WI-PEA
£ 189.00 BR-DOW
2% 184.00 HH-ATW

Figure 42. Market Position by Date and LOS report

2 253.29 MC-MRQ

2 219.00 WI-PEA
2% 184.00 HH-ATW
217757 BR-DOW

Feb 13, 2008 05:35:29

The arrival dates that you select from the Arrival Dates section on the Criteria page are displayed in the first
column. The rates for each length of stay are displayed in the following columns. If you have selected more than one
room product for shopping, the rate for each room product are displayed in separate grids. A separate code is
provided for each property and these codes are displayed above the rate grid.
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The rates displayed in each row are the rates of a particular room product, for different lengths of stay, for the
selected arrival date. The rates of all the competitors for a particular length of stay are displayed in the same cell.

The highest rate is always displayed at the top of the list, followed by the lower rates. To identify a competitor, the
competitor code is listed after the rate. The competitors that you have selected make up the market. The rate of
the selected property is marked with an asterisk symbol.

71.3.14 Market Position By Date and Room Product report

The Market Position By Date and Room Product report displays the rates for different room products to compare
the market position of a selected property with its competitors.

Hotel Brand Web Sites, LOS 3, Atlanta Hilkon
Properties [Codes]: Atlanta Hilton [HH-ATW], Marriott Marg [MC-MRQ], Peachtree Plaza [WI-PEA], Renaissance ATL [BR-DOW]

Unrestricted fny Rate |Last Shop Datetime

Sun Feb-17-2008 Feb 13, 2008 05:35:26
239.00 MC-MRQ |  220.00 WI-PEA
229,00 'WI-PEA | * 164.00 HH-ATW
199.00 BR-DOW 139.00 BR-DOwW
* 184.00 HH-ATW | 139,00 MC-MRQ

Mon Feb-18-Z2008 Feb 13, 2008 05:35:29
* 244.00 HH-ATW | * 204.00 HH-ATW

239.00 MC-MRQ | 1392.00 BR-DOW

£29.00 WI-PEA | 139.00 MC-MRQ

199,00 BR-DOW 139.00 WI-PEA

Figure 43. Market Position by Date and Room Product report

The arrival dates that you select from the Arrival Dates section on the Criteria page are displayed in the first
column. The rates for each room product are displayed in the following columns. A separate code is provided for
each property and these codes are displayed above the rate grid.

The rates displayed in each row are the rates for the selected arrival date. The rates of all the competitors for a
particular room product are displayed in the same cell.

The highest rate is always displayed at the top of the list, followed by the lower rates. To identify a competitor, the
competitor code is listed after the rate. The competitors that you have selected make up the market. The rate of
the selected property is marked with an asterisk symbol.
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7.3.15 Display Position Summary report

The Display Position Summary report displays a summary of the position of the rates that were displayed on the
search result pages of the selected data source. Display position is the position in which the rate of a selected
property was displayed on a search result page.

LOS 3, EXP 53 abservations

Position Property EXP
Criteria met | Avg. Rate Hi Mot Found
Positionl Crnni CHM 0/0.00% 0.0a0 0,00 0,00 40
Hyatt Regency 0/0.00%: 0.00 0.00 .00 45
Sheraton ATL 22/41.51% 154,54 153,10 112,33 10
Peachtree Plaza 0/0,00%, 0.o0 0.00 0.oo 12
Marriott Downtown | 0/0,00% 0.o0 0.00 0.oo 26
Atlanta Hilton 0/0.00% 0.0a 0,00 0,00 20
Position1-5 | Qmni CHM 0/0.00%. 0.0a0 0,00 0,00 40
PP B T o .
AnyPage  |Omni CNN  |13/24.53%  |189.77  |199.00[163.00|40
Hyatt Regency 8/15.09% 194,83 209,00 169,00 45
Sheraton ATL 43/81.13% 167,25 232,33 89.00 |10
Feachtree Plaza 4177 . 36%: 243,61 294,00 165,00 12
Marriott Downtown | 27,5094 % 165,56 150,00 110,00 26
atlanta Hilton 33/62.26% 191,19 269,00 35,33 | 20

Figure 44. Display Position Summary report

The header of the rate grid displays the length of stay, data source, and the number of times that the selected profile
was shopped with the same market shopping keyword.

The position number is displayed in the first column. The second column displays the selected properties in separate
rows. The display position details for the rates from the selected data source are placed in the following columns.
The display position summary for Position|, Position|-5, Position|-10, FirstPage, and AnyPage is displayed in
separate rows.

The selected properties are displayed in separate rows within each position row. The Criteria met column displays
the number of times a selected property was displayed in a specific position in the selected data source. It also
displays the percentage of the number of observations as compared with the total number of observations. The
Avg. Rate column displays the average of all the rates for which the criteria is met. The Hi column displays the
highest rates and the Low column displays the lowest rates when the property was displayed in the specific position.
The Not Found column displays the number of times that the selected property was not found in any of the search
result pages.
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7.3.16 Display Position Compset report

The Display Position Compset report displays a comparison of the display position and the rates of the selected
compset. Display position is the position in which the rate of a selected property is displayed on a search result page.

LO% 3, Expadia, ATLANTA,GA LS

]
3
o Ghow Geaph }
L}
i

Sheraton ATL

Atlanta Hilton

Arrival Date #t Shop Daketime

Rate Amownt |Rate Diff | Positon | Fo

nit | Rate Diff | Position

Men 01-0ct-2007 | 228.00 oo0 |6 |0 2 |1e0) 11970 090 |z |4 1 | Detsd | shop |Sep 11, 2007 15:06:01
Wad 03-0ct-2007 | 21.2.00 000 |7 o FR T B ETTET 49.67 |2 5 1 | oetsd | shep |Sep 11, 2007 15:05:50
Fri 05-0¢t-2007 | 69,33 oo0 |7 Iu z [u Jen.00 067 |2 1|s~ 1 |l:rm-li Shop | Sep 11, 2007 15:05:48
Man 15-0ct-2007 | 199.00 0.00 7 o 3 | %13?.1[! ~1.50 Z Is 1 | Cretad : Shap | Ot 11, 2007 13110045
Wed 17-0ct-2007 | 269.00 oo0 |8 o 3 | j{mzae 56,90 |2 [& 1 | oetad | shep | octae, 2007 02i37i08
Fri 13-0nct-2007 523'?‘.|JI3 0.00 9 :I:l 3 170 1149.”} -H3.50 |2 ki 1 Detad | Shop | Oct 16, 2007 02:40:14

Figure 45. Display Position Compset report

The header of the rate grid displays the length of stay, data source, and market shopping keyword that was used
while shopping the rates.

The arrival dates are displayed in the first column of the rate report. A comparison of rates for each selected
property is displayed in the following columns. The display position comparison is displayed in separate columns for
each property.

The display position comparison is displayed in separate columns for each property. The Rate Amount column
displays the rate that was displayed on the search result page. The Rate Diff column displays the difference in rate
when the rate of a property is compared to the rate of the selected property. The Position column displays the
position in which the rate was displayed on the search result page. The Position Diff column displays the difference
in position when the position of a property is compared to the position of the selected property. The Rank column
displays the position of a property within the selected compset.

7.3.17 Display Position All report

The Display Position All report displays the display position and the rate details for all the properties that were
available on the search result pages of the selected data source. Display position is the position in which the rate of
a selected property is displayed on a search result page.
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Figure 46. Display Position All report

The header of the rate grid displays the arrival date, length of stay, data source, the market shopping keyword that
was used while shopping the rate, and the latest date and time when the rate was successfully shopped from the
selected data source.

MarketVision® Price Position For Hotels User Guide 57



The properties are displayed in the first column of the rate report. The display position of the property and other
details are displayed in the following columns. The rate information for each property is displayed in separate rows.

The properties are displayed in the report in the order as it was displayed on the search result page. The rows of the
properties in the selected compset are highlighted in light blue. A description of some of the columns in the rate
report is provided in the following table.

Table 20. Description of the columns in the Display Position report

Column Description

Property Name Displays the name of the property.

Position column Displays the position in which the rate of the property was displayed on the search result
page.

Page Num Displays the page number of the search result page on which the rate of the

property was displayed.

Page Position Displays the position number of the property within a search result page.

Rate Amount Displays the rate amount displayed for the selected property on the search result page.
Merch. Model/ Indicates whether there is an agreement between the selected data source and the selected
Merch. Type property.

Currency Displays the shop currency.

Status Indicates whether the selected property was available for booking on the selected data

source at the time of shopping.

The Required Rate Amount column displays the rate amount according to the currency that you have defined in
the Currency field on the Criteria page. The Strike Rate Amount column displays the original rate of a property.
Some data sources display the original rate and the discounted rate next to the original rate. The original rate is
usually crossed out which indicates that you will get a discounted rate if you book through the selected data source.
The Promo Text column displays the promotional text that was displayed next to the rate of the selected property.
The Extra Text column displays any extra text that is displayed next to the rate of the selected property.

The Location Description column displays the text describing the location of the property. The Distance
column displays the distance of the property from an airport or an important landmark. Both of these columns may
or may not display data depending on the data source (OTA).

7.3.18 Minimum LOS report

Pictured in Figure 47 is a partial view of a Minimum LOS report. The rates displayed in each row are the rate for
specific Lengths of Stay (LOS) for the selected competitors. At times, a property may elect to promote longer-term
stays by closing shorter-term availability. In the report example in Figure 47, LOS rates for | day (and, in one
instance, 2 days) are closed and clearly highlighted wherever LOS rates for longer stays are still available. This
provides you with a quick visual cue of the situation.
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Figure 47. Minimum LOS report

1.3.19 Package Shop Summary report

The Package Shop Summary report displays a summary of the position of the rates that were displayed on the
search result pages while shopping for the package rates.

LOS 3, EXP 36 observations

Position Property EXP
Criteria met| Avg. Rate Hi Lowr Mot Found
Positionl Renaissance ATL | 0/0.00% 0.oo 0.0o 0.00 15
Sheraton ATL 1/2.78% 1074.00 1074.00 ) 1074.00|0
Hyatt Regency 0/0.00%: 0,00 0,00 0.00 15
| Mgrriuﬁ Mﬁrq 1/0,00%: gﬂg glilg g[lg 0]
< e TREARES RSN Y B0 T o OE T T e T mamn e e
AnyPage Renaissance ATL | 18/50.00% 1674.35 1976.00 | 1413.00 (18
Sheraton ATL 36/100.00% | 1516.569 1594.00 | 1074.00(0
Hyatt Regency 158/50.00% 1507 .56 1519.00 | 1240,00 |15
Marriott Marg 36/100.00% | 1635.28 1959.00 | 1124.00|0
Marriott Downtown | 0/0,00% 0.0o 0.0o 0.00 36
Atlanta Hilton 36/100.00% 1748.92 2110.00|11958.00(0

Figure 48. Package Shop Summary report

The header of the rate grid displays the length of stay, data source, and the number of times that the selected profile
was shopped with the same Package Qualifier criteria.
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The position number is displayed in the first column. The second column displays the selected properties in separate
rows. The position details of the properties on the selected data source are placed in the following columns. The
position summary for Position|, Position|-5, Position|-10, FirstPage, Pagel-2, and AnyPage is displayed in separate
rows.

The selected properties are displayed in separate rows within each position row. The Criteria met column displays
the number of times a selected property was displayed in a specific position in the selected data source. It also
displays the percentage of the number of observations as compared with the total number of observations. The
Avg. Rate column displays the average of all the rates for which the criteria was met. The Hi column displays the
highest rates and the Low column displays the lowest rates when the property was displayed in the specific position.
The Not Found column displays the number of times that the selected property was not found in any of the search
result pages.

71.3.20 Package Shop Compset report

The Package Shop Compset report displays a comparison of the display position and the rates retrieved for the
selected compset while shopping for package rates.

LS 3, Expadia, Ongin-LAX Destinabion-ATL

A | Show Graph ? %
[ ] [ ]
e D T T i T ] e s | [
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| Sun D6-Apr-2008 | 1721 0,00 190 . 3 tl‘-‘ﬁi 40,00 . &4 165 4 Detail | Shop |Apr 003, 2000 18:42:20 |
| Mon O7-Apr-2006 | 1535 0,00 185 3 5‘9.5?5 40,00 .2? 158 2 Detail | shop |Apr 003, 2000 18:42:50 .
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Figure 49. Package Shop Compset report

The header of the rate grid displays the length of stay, data source, and the origin and the destination codes that was
used while shopping the rates.

The arrival dates are displayed in the first column of the rate report. A comparison of rates for each property is
displayed in the following columns. The rates for each length of stay and data source are displayed in separate rate
grids.

The position comparison is displayed in separate columns for each property. The Rate Amount column displays
the rate that was displayed on the search result page. The Rate Diff column displays the rate difference between a
property rate as compared to the selected property rate. The Position column displays the position in which the
rate was displayed on the search result page. The Position Diff column displays the difference in position when a
property is compared to the selected property. The Rank column displays the position of a property within the
selected compset.
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7.3.21 Package Shop All report

The Package Shop All report displays the package shop rate details for all the properties that are available on the
search result pages. The properties are displayed in the report in the order that they are displayed on a search result
page. Package Shop rates also includes the airline rates. The rate information from each data source and for each
length of stay is displayed in separate rate grids.
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Figure 50. Package Shop All report

The first section of the rate report displays the outbound and return flight details. The second section of the rate
report displays the rate details. The properties are displayed in the first column of the rate report. The display
position of the property and other details are displayed in the following columns. The rate information for each
property is displayed in a separate row.

The first section of a rate grid displays the flight details. A description of some of the columns in the first section of
the rate report is provided in the following table.

Table 21. Description of the columns in the first section of the Package Shop All report

Column Description

Carr Displays the carrier name.

Stops Displays the number of stops between the origin and the destination.
Dpt Date Displays the flight departure date from the origin airport.

Dpt Time Displays the flight departure time from the origin airport.
Arv Time Displays the flight arrival time in the destination airport.
Org Arp Displays the origin airport code.

Dest Arp Displays the destination airport code.

Flight Displays the flight number.
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The second section of a rate grid displays the package rate details. For description of some of the columns in the
second section of the Package Shop All rate report, refer “Description of the columns in the Display Position
report” on page 58. The Rating column displays the rating of the selected property. The Rating Type column
displays the type of rating for a property in the selected data source.

7.4 Viewing graphs

You can view a graphical representation of the rates for most rate reports. By default, the graph is hidden when the
report is displayed.

To view a graphical representation of the rates
I. Click the Request Queue tab on the main menu.
The Request Queue page is displayed.

2. Select the option button corresponding to the request for which you want to view a graphical representation
of the rates.

3. Click the Criteria button.
The Criteria page is displayed with the criteria details of the selected request.

4. Select the layout that you want to use from the Layout list.

5. Select the output format as HTML from the Output list.

6. Click the View button that is located in the Retrieve rates from MarketVision Database section.
The View page is displayed.

7. Click the Show Graph button.

A graphical representation of the rates is displayed.

| Hide Graph

Rates by Date

W Arabella Sheratan O Hiltan Frankfurt W InterCantinental O Le keridien
O karitim O Marriott O Sofitel Savigny O Steigenberger Hof

08/03 0806 0as09 01 e 0 5} 0818 0&¢z21

Figure 51. Graphical representation of the rates

NOTE: A separate color code is used for each competitor hotel in a graph. If there are broken lines in a
graph, then the hotel was not available for shopping on that particular day.
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1.5

Viewing rate details

When you submit a shopping request MarketVision shops for all the rates irrespective of the Room Product, Room
Type, and the Accommodation that you select in the Guests/Rooms/Products section on the Criteria page. You can
view the details of a rate for a particular day from the View page.

To view the rate details

Click the Request Queue tab on the main menu.

The Request Queue page is displayed.

Select the option button corresponding to the request for which you want to view the rate details.
Click the Criteria button.

The Criteria page is displayed with the criteria details of the selected request.

Select the Enable Rate Drill Down box from the Report Settings section.

Click the View button that is located in the Retrieve rates from MarketVision Database section.
The View page is displayed.

Click a rate link.

The rate details of a competitor hotel for a particular day is displayed.

If MarketVision finds more than one rate for a competitor then the rate details for all the rates are displayed. The
Extra Information cell highlighted in blue indicates that the displayed rate is the lowest rate and the Room/Product
Type criteria in that cell matches with the Room/Product Type criteria that you select on the Criteria page. The
Extra Information cell highlighted in white indicates that the displayed rate is not the lowest rate but the Room/
Product Type criteria in that cell matches with the Room/Product type criteria that you select on the Criteria page.
The Extra Information cell highlighted in pink indicates that the Room/Product Type criteria in that cell does not
match with the Room/Product Type criteria that you select on the Criteria page.
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7.6 Viewing rate history

MarketVision keeps track of rate changes every time it shops a rate. To view the rate history, click the History link
in the HTML report.

Fri Aug-04-2006, Hotel Brand web Sites, 1, Unrestricted

A Hide Graph

History Graph
[ Sofitel Savigny O arabella Sheraton [ Hilton Frankfurt
O InterContinental O Le Meridien O wAarriott

=

1

Marriott

1 1z1.00 1&5.00 159.00 1z9.00 12500 109.00
£ 101.00 165.00 159.00 129,00 12500 109.00
3 101.00 165.00 159.00 129.00 125,00 109.00
4 101.00 165.00 159.00 129.00 125,00 109.00
5 101.00 165.00 159.00 129,00 12500 109.00
& 101.00 139.00 159.00 129,00 12500 109.00
7 101.00 139.00 159,00 129.00 125,00 109.00
5 101.00 139.00 159.00 129,00 12500 109.00
9 101.00 139.00 159.00 129,00 12500 109.00
10 101.00 139.00 159.00 129,00 12500 10900
11 101.00 139.00 159,00 129.00 125,00 109.00
12 101.00 1&5.00 159.00 129,00 12500 109.00
13 101.00 165.00 159.00 129,00 12500 109.00

Figure 52. History report

History report consist of the rates for a selected arrival date, but shopped at different dates prior to the arrival
date. The completeness of the history data depends on how many times the same arrival date has been shopped on
different days prior to the arrival date.

7.7 Real-time shopping

If a Shop button is displayed in an HTML report, you can activate a new shopping for the selected row without
submitting a new shopping request. Click the Shop button and the MarketVision Price Position For Hotels user
interface updates the selected row with the latest rates.

NOTE: A record of these shopping requests is not displayed on the Request Queue page. However, the
appropriate number of shop units are deducted from your account.
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Glossary

Action

Ad hoc shopping

Compare Property
Criteria
Enable Rate Drill Down

Data sources
Exception
Highlighted

Layout
Length of Stay
Output
Profiles

Request

Reference Property
Remaining Shops
Request Status

Scheduled shopping

Shop Data Age (days)

Shop level (pages)

The action that MarketVision should take once the shopping is complete.

Ad hoc shopping is the instant shopping that is performed by selecting certain criteria and
submitting the request for shopping without saving the profile. Spot shopping is performed from
the Criteria page by clicking the Submit Now button.

Properties to which the rate of the reference property are compared.

Parameters that are used to search for the hotel rates.

The criteria setting to make the rate links active for viewing the details of a rate in a rate report.

Data sources are the databases from where the rates are shopped. The examples of data
sources are the GDS seamless rates, Hotel brand web sites, Travel web sites, and so on.

Exceptions are the conditions that are used to compare and highlight the rates that fulfill those
conditions in a rate report.

The criteria setting to display the rates in different colors in comparison to the selected
property rates in the HTML reports.

Layout of the rate report.

Duration of the stay in a hotel in days.

Format of the rate report. The available formats are HTML, PDF, XLS, and CSV.

Saved set of criteria that can repeatedly be used for rate shopping/reporting.

Request is a set of criteria that is submitted for shopping or reporting. Each time a profile is
submitted for shopping it is sent as a request to MarketVision. All the submitted shopping
requests are listed on the Request Queue page in the order that they are received.
Property to which all the competitor rates are compared.

Shopping units remaining in your account for the current month.

Status of a shopping request.

Automatic shopping is the shopping that is performed without manually submitting the request
for shopping. You can save a profile for automatic shopping from the Criteria page.

Shop data age setting is used to filter the rates older than the specified number of days.

Shop level (pages) specifies the page depth of the market position search. For the Market
Position report, MarketVision will stop looking for the hotel rates beyond the specified number
of pages.
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Shopping

Shop Units

Stored rates

Shopping is the process of gathering rates from a data source. Shopping also involves storing the
shopped rates in the MarketVision database.

Number of shop units that a shopping has consumed from the users monthly shop unit
allowance. The number of shop units is related to the number of rates that MarketVision
attempts to shop.

Stored rates are the previously shopped rates that are saved in the MarketVision database. You
can view the previous shopped rates by clicking the View button on the Criteria page.
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Appendix

MarketVision room products

The Room Product list in the Guests/Rooms/Products section on the Criteria page displays the following
room products. Contact Rubicon Inc., if you would like to add more room products to this list.

Table 22. Description of the Room Products

Products

AAA

AAA/Unrest

AARP

AARP/Unrest

Adyv Purch

Adv Purch/Merch

Any Non-Qual

Any Rate

Corp

Corp/Unrest

Gov

Gov/Unrest

Merchant Model

Package

Unrestricted

Unrest / No Merch

Description

Products specifically identified as AAA or CAA, using keyword variations of “AAA”,
“CAA”, “auto club”, and so on.

Lowest of Unrestricted and AAA combined

Products specifically identified as AARP or senior discount, using keyword variations of
“AARP”, “senior”, “retired”, and so on.

Lowest of Unrestricted and AARP combined.

Products requiring advance purchase or purchase at time of booking, using keywords such
as “deposit required”, “pre-payment”, “full payment due”, and so on.

Lowest of Advance Purchase and Merchant Model combined.

Lowest of Unrestricted, Adv Purch and Merchant Model combined. Excludes qualified
rates that require membership, association or identification. Also excludes government.

Lowest rate offered regardless of category.

Products specifically identified as corporate rates, using keyword variations of
“corporate”. Does not include contracted or company-specific rates.

Lowest of Unrestricted and Corporate combined.

Products specifically identified as government rates, using keyword variations of
“government” and “military”. Includes but does not differentiate among federal, state and
local rates.

Lowest of Unrestricted and Government combined.

Website-exclusive rates, including Expedia’s “Special Rate”, Travelocity’s “Good Buy”,
Orbitz’s “OrbitzSaver”, and Hotels.com’s negotiated rates.

Market-specific products bundled with airfares.

Products offered for general availability, without qualification or advance purchase
requirements. Includes Merchant Model rates as applicable.

Products offered for general availability, without qualification or advance purchase
requirements. Merchant Models are excluded.
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Rate report—color codes

A description of the color codes that are used in a rate report is provided in the following table.

Table 23. Description of color codes

Color Description

Blue Indicates the rate of the selected property. A competitor rate that is equal to the rate of the
selected property is also displayed in blue.

Green Indicates that a competitor rate is higher than the selected property rate.

Red Indicates that a competitor rate is lower than the selected property rate.

Rate report—flags

A description of the rate flags that are used in a rate report is provided in the following table.

Table 24. Description of rate report flags

Flag Description

Blank cell Specifies that there are no rates that meet the selected criteria.

A superscript Indicates the number of days ago the rates in the cell were shopped.

number

ERR Specifies that MarketVision had encountered an error while shopping this rate.

X Specifies that the rate has been converted to your requested report currency from the

original currency (clicking on the rate link displays the original currency).

CLOSED Specifies that the rates are not available on the selected data source for the selected
criteria.

Action criteria options

A description of the options available in the Action list is provided in the following table.

Table 25. Action criteria options

Option Description

Shop Only Shops for the rates and stores them in the MarketVision database.

Shop and Send Shops for the rates and sends an email notification when the shopping is complete.
Notification

Shop and Send Shops for the rates and sends the rate report by email in the selected layout and format.
Report

Send Report Retrieves the previously shopped rates from the MarketVision database and sends the rate
Only report by email in the selected layout and format.
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Presentation options

A description of the options available in the Presentation list is provided in the following table.

Table 26. Presentation options

Option

Direction Indicator

Previous Rate

Previous Rate and
Direction

Rate Change

Rate Change and
Direction

Description

Displays an up #|arrow along with the current rate, when the current rate is higher
than the previous rate. Displays a down arrow || along with the current rate, when
the current rate is lower than the previous rate.

Displays the previous rate along with the current rate. For example, if the previous rate
was 60.00 and the current rate is 59.95, then the rates are displayed as

in the rate report. 60.00-59.95

Displays the previous rate and the up or down arrow along with the current rate. The
up or down arrow indicates whether the current rate is higher or lower than the
previous rate. For example, if the previous rate was 60.95 and the current rate is 75.95,

then the rates are displayed as | in the rate report.

Displays the change in rate along with the current rate. For example, if the previous
rate was 60.00 and the current rate is 59.95, then the rates are displayed as

in the rate report.
[-0.05] 59.95

Displays the change in rate and the up or down arrow along with the current rate. For
example, if the previous rate was 60.00 and the current rate is 59.95, then the rates are

displayed as [-0.05] g gc | the rate report.
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Getting Further Help

Please visit the home page of Rubicon, Inc., www.RubiconGroup.com for more information about Rubicon, Inc. and

its products.

Send in your comments, suggestions, or questions about any aspect of the MarketVision Price Position For Hotels

user interface.
Contact

Rubicon, Inc.

101 Marietta Street, Suite 3525
Atlanta, GA 30303, USA
Telephone: + 1-678-553-1940
Fax: +1-678-553-1941

European Office

Wesley House, Bull Hill
Leatherhead

Surrey KT22 7AH

United Kingdom

Tel: +44 (0)1372 860830
Fax: +44 (0) 1372 353364

Support

For support queries, write to mvsupport@RubiconGroup.com.

Or

Telephone:

US: +1 678 553 1940

Rest of the World: +44 (0) 845 363 1147
General Enquiries

For general enquiries, write to info@RubiconGroup.com.
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